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Office Management 


& American Business 


Modern Office 


Procedures 
The Secretary 


Today’s Secretary 


Venus fills these ball pencils 
with ink top to bottom 


That’s why you get more writing mileage per penny than with any other writ- 
ing tool known. And thanks to the wood barrel, they’re as light and easy 
to write with as a pencil. Nothing to click or turn, no refills. And the new 
erasable models have a special ink — that erases fast and clean as pencil J 
lead. In 10 styles, 4 ink colors. For every department in the office. 
29¢, 39¢, 49¢ each. Less by the dozen. Order from your stationer. 


For a free test sample, write us VENUS ball PEN. cil ® | 


direct on your office letterhead. ©1961 VENUS PEN & PENCIL CORPORATION, LEWISBURG, TENN. 
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ff Ore aud OPENS A NEW MARKET FOR YOU! 





EXECUTIVE AND LETTERHEAD SIZES. Sell 


a 


ar 


Edition of Eaton’s Corrasable Bond 
sizes. This fine 20-lb. weight laid 


red in Club size (61%x8”) as well as 


7\4"x%103@") Papeteries. Also, the 


paper boxed 100 sheets and Letterhead 


in 500-sheet ream box; matching 


1 separately 


NEW! COLORS 





IN THE SOCIAL EDITION OF 


ERASABLE CORRASABLE BOND 
FOR PERSONAL TYPEWRITTEN LETTERS 


The new Social Edition of famous erase- 
without-a-trace Corrasable Bond is de- 
signed to be sold to the millions of persons 
who own typewriters and use them at 
home or at school to type personal letters 


Smart new Social Edition Colors: Grey 
and Blue, as well as White, look wonderful 
in the fine laid stock... ideal for the 
personalization that colored typewriter 
ribbons bring to personal letters. And 
errors disappear at the flick of a pencil 
eraser, exactly as they do on regular 


WAKO NES 





E 


"APER CORPORATION, PITTSFIELD, MASSACHUSETTS + Showrooms: NEW YORK, 475 Fifth Avenue + CHICAGO, 6 N. Michigan Avenue 


Corrasable Bond. Typing correspondence 
is made a pleasure, even for novice typists. 


Your Corrasable Social Market includes 
everyone who has ever typed on famous 
erasable Corrasable Bond... for school, 
professional or business purposes. The 
same kind of Extra Effort that built Eaton’s 
Corrasable Bond into a leading profit- 
producer in your store shapes still another 
market for this smart, new version of this 
erase-without-a-trace paper. Send for 
samples today. 





Berkshire 
Typewriter Papers 
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The top stapler is brand new. The bottom one was manufactured by Ace 
25 years ago. Otherwise, they’re twins. In fact, the 25-year-old stapler 
still performs as smoothly as if it were born yesterday. Its design and 
construction have proven so sturdy and dependable that not one major 
change has been made throughout the years. Less than one in 10,000 ever 
comes back for repairs. Result: profits remain all yours because servicing 
costs don’t cut into them...and customers keep returning to buy staples. 
Stock up on the amazing Ace Pilot. Sold exclusively through Ace dealers. 





ACE PILOT STAPLES - the finest for all standard machines 


ACE FASTENER CORPORATION 


Ceanade: Canadian Staples Ltd., 6705 Upper Lachine Rd., Montreal; 258 Wallace Avenue, Toronto 


4100 West Victoria St.. Chicago 46, Ill. 


---for more details circle 101 on last page 


MODERN STATIONGR 





DEI 
REA 


It’s g 
days th 
yacat 
months 
that bu 
not suf 
fining | 
centage 
a mag 
during 
one re 
reader 
cent iv 
mer al 

If v 
with t 


Asic 
Cadill: 
short 
compl 
price 
comes 
prival 
show! 
sales 
the i 
chine 
train! 
build 
ery 
show 

As 
cago 

NSO 
nual 
ery | 
gain 
hibil 
whic 
lant 

wit 

and 


if 
for 
mec 
fice 
ing 

1 
ing 
as 
thu 
con 
mo 
an 


| 


JU 








DEAR 
READER 


It’s generally understood nowa- 
days that not everybody goes on 
vacation during the summer 
months. Also, we’ve seen a report 
that businesspaper readership does 
not suffer a summer slump. De- 
fining reader activity as the per- 
centage of recipients who open up 
a magazine and read something 
during the period that it is current, 
one researcher found 89 percent 
reader activity in winter, 85  per- 
cent in spring, 88 percent in sum- 
mer and 91 percent in fall. 

If yvou’ve read this far, you are 
with the majority in any season. 
* * ¥ 
Aside from a series of jet and 
Cadillac rides, our memories of a 
short Texas trip include: the un- 
complimentary comments about 
price cutters by a dealer who 
comes to conventions in his own 
private plane .. . the enthusiasm 
shown for a new NSOEA flip book 
sales tool for outside salesmen .. . 
the initiative of Dallas office ma- 
chine dealers in organizing a sales 
training course . . . the pressure 
building up for a regional station- 
ery and office equipment trade 

show in Dallas. 

As for the last observation, Chi- 
cago each fall has the national 
NSOEA show, New York the an- 
nual Eastern Commercial Station- 
ery Show, and the West this vear 
gained its own regional trade ex- 
hibit. It will be interesting to see 
which comes next — Dallas, At- 
lanta, or possibly New Orleans 
with a show serving both the South 
and Southwest? 

* * x 

In coming weeks we'll be looking 

for you at the regional NSOEA 
meetings and at the National Of- 
fice Machine Dealers Assn. meet- 
ing at Grossinger’s. 
_ The District 18 NSOEA meet- 
ing, also at Grossinger’s, will have 
as its featured guest speaker Ar- 
thur Levitt, State of New York 
controller. This group will hold 
most f its business sessions June 5 
and 6, 
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NOMDA at Grossinger’s June 18 to 21 

The ‘Soft Sell’ for Furniture 

A Machine Dealer’s Dilemma 

All Things to All People 

Relocation Brings More of Everything 
As | See It: The Case for Dealer Distribution 


By Ernest W. Gross 
A Territory Planning Sheet 


Dear Reader 

Capsule Comments 

New Products 

A Letter from Washington 

In My Opinion, by Harold O. Shively 
News, People and Events 

Yours for the Asking 

Classified Advertis2ments 


The Stationers Calendar 


Part of typewriter display at Rex 
Business Machines Co., Indianapolis 
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DAVIDSON PUBLISHING COMPANY 
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MODERN STATIONER is published monthly by Davidson Publishing Company, Publication 
office, Duluth, Minnesota; Editorial and Executive offices, 1 East First Street, Duluth 2, Min- 
nesota; Business offices 250 Fifth Avenue, New York 1, New York; Marshall Reinig, president; 
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“The view that office efficiency has failed to keep pace with production gams 
is often based on superficial analysis. A substantial part of the gains in production 
efficiency has resulted from growth in control and coordinating activities such 
as cost accounting, industrial engineering and production control. This white collar 
contribution is apparently overlooked by many business men. The rapid growth 
of service industries has also had a tendency to make office costs appear dis 
proportionately high in relation to production costs. [In recent years the office has 
altered its basic character. From a mere recording operation, the office has b 
come the ‘intelligence center’ of many organizations with vastivy expanded infor 
mation output.” — A. F. Everman, senior management consulaut with Ebasco 
Services, Ine. 


“Industry prediction: 1961 will be the ‘changeover’ year in the office typewriter 
field — the year in which electric typewriters will outsell manual machines in th 

office field for the first time.”-—Advertising Age story on booming sales of Smith 

Corona’s new $225 electric compact. 


“The basic attitudes of our society, which have completely transformed retailing 
in the last decade, will force sufficient changes in the next 10 years so the same 
statement about retailing will be equally true in 1970.°—Marketing executive, 
at introduction of new vinyl clad steel store fixtures by M & D Store Fixtures, 


Ine. 


“Finally that old stuff around your place may b« worth sone thing! We mean 
the cuspidor mat that was returned for credit in “08, the box of file folders with 
NRA stamps attached, the non-retractable, non-refillable quill pen that has 
neither diamond dust nor porous ball, the oldest manufactured items around your 
place can compete in this great display.” 7th District NSOEA invitation to 
dealers to participate in Antique Show at Des Moines mecting. 


¥ 


“The structure of a stationery and office equipment dealer's mventory system 
may be regarded as a pipeline of supply. The dealer's suppliers represent 
the beginning of the pipeline and the dealer's customers re 
end of the pipeline. The length of the pipeline with which we are concerned 
determined by the distance between the supplier aud the dealer. The distance, 
however, is not as important as the time it takes for 
along the pipeline.” — Michael Sanyour’s wor':shop on “Managing | 


present th 


merchandise to mov 


inventory 


Dollars” at NSOEA district mectings. 


“Seeretaries have been unconsciously wasting carbon paper since it was firs! 
invented. The waste is mostly psychological. Just as she wouldn't be caught dead 
in a wrinkled dress, the secretary won't use a sheet of wrinkled carbon paper. 
Manufacturers have been telling them they should use a top quality carbon 
tissue for its full life even though it may take on a bedraggled appearance, but 
generally the fastidious user refuses to go along with this thinking.” — John 
D. Edwards, Columbia Ribbon and Carbon, introducing Plastisol F-100 
Carbnpad, with long-lasting sheets. 
* oe x x 

“One of the biggest problems confronting the independent office machine dealer 
is locating good servicemen and keeping them on the payroll. We have found 
that giving our men the title of customer service representatives, which surely 
their varied mechanical background and training warrant, has added greatly 
to the prestige of the job. As customer service representatives, our men 
are required to wear white shirts and ties on the job at all times. We have a 
laundry service plan that supplies the shirts, launders them each week and re- 
places them when necessary for approximately $2 per man per week.” — Gak 
Mead, Detroit dealer, quoted in NOMDA Spokesman. 
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A new colorful pen dispenser 


that displays 216 
Lightning ballpoints in 10” of 


low-priced 
counter space has been an- 
nounced by the Eversharp Pen 
Co., a division of the Parker 
Pen Co. Called the Highboy 
Dispenser, the new display also 
offers four different ink colors 
with matching barrels, and three 
point sizes. The Lightning pen 
retails for 49 cents. Total retail 
value of the 216 pens is $105.84 
No charge is being made for 
the dispenser when ordered as 





O~ a package. Included free are 24 

" ae , Lightning refills at 29 cents re- 
tail. On pen re-orders by the dozen, 10 percent will be included 
at no charge. The pen has a retractable porous point, spring clip, 
and a refillable, extra-long and visible ink column. It also features 
Eversharp’s molded triangular grip. 





New Ribbon, Carbon Line 2 

NuClear products, a new line of typewriter ribbons and car- 
bon paper, are being introduced by American Stencil Manufac- 
turing Co. of Denver. NuClear “X80” carbon paper is a special 
non-curling process back carbon featuring an atomic age design 
mot f on its blue and silver backing. At $2.75 per hundred, 
letter size, and $3, legal size, it is being marketed exclusively 
through over 3,000 Sure-Rite dealers. Teamed with the carbon 
paper is Sure-Rite’s NuClear typewriter ribbon, selling for less 
than $1. It is deseribed as a “miracle-synthetic fabric that 
longer and produces remarkably 


wears 


sharp copies.” 


Specialty Pen Line 
Tridel Co., 


advertising 


manufacturer of 
specialties, recently 
announced the introduction na- 
tionally of a new, colorful 
“Fleur-de-Lis” pen line. Its spe- 


cially designed 4%” avocado 
green barrel with brass writing 
tip is the distinctive setting for 
a colorful assortment of soft molded plastic flowers that includes 
tul'ps, daise:, orchids, posies, roses, gardenias, violets, sunflowers 
and others. Designed primarily as an advertising specialty, the 
flower pens would retail individually at 39 cents. Quantity prices 


are available from Tridel Co., 20 West 21 St.. New York, N.Y 


Portable Recorder 4 
A portable, transistorized, bat- 


tery-operated dictation machine 
and tape recorder weighing five 
pounds has been introduced by 
American Geloso Electronics, 
Inc., 251 Park Ave. So., New 
York 10, N.Y. Designated as 
the Stenotape Model TR-711, it 
is about six inches square and 





two inches high and comes with 
a jeather case of the attache type. Equipped with a foot pedal 
control, it can be used for Retail list price 


is $199.50. 


transcription. 
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Economy Bookkeeping Machine 

The National Cash Register ¢, 
will introduce the new “class 60” oy. 
cost bookkeeping machine at spaces 
and 51 of the NOMDA conventig, 
The new designed fy 
business bookkeeping, and y 


machine is 
small 
be shown in conjunction with a pey 
simplified system for posting custome 
accounts. The “class 60” has a 12y 
backfeed carriage with — excluysiye 
power return. NCR will also show th 
“class 160” desk bookkeeping 
machine; a low-cost motel system; , 
complete selection of adding machines for every purpose; and q 





model 


economy line of adding machines 


All Purpose Opener 6 


Changepoint, Inc., 122 
North Madison, Tulsa 20, 
Okla.. announces a new 


“Change-A-Blade” all-purpose 
opener. It can be used to 
open just about 
letters, 


anything: 
boxes. It 





cartons, 
even pulls staples. The openers are packaged one each to a two- 
color rack card. They are available in a full range of decorator 
colors and have an imprint area measuring 2” x 1” on bot 
sides. The openers retail at 98 cents with two spare blades 


Replacement blades in 6-pack retail at 29 cents. 


Ledger Card Die Cutter 7 


* Master Addresser Co 


manufacturer of spirit pro- 


cess addressing systems, an- 





nounces a new ledger card 
die cutter called the Model 
“PD” Master Die Cutter. It 


converts existing ledger cards 


} to window ledger cards for 

SS the #28-Z Master Patch. Die 
; cutting of the ledger cards 

and application of the #28-Z Master Patch makes it possible 
to address statements, past-due notices, sales follow-ups, ete. 
directly from the ledger card. The Model “D” Master Die Cutter 


is available to dealers on a rental basis, or can be purchased 


Electric Pencil Sharpener 

A new cordless electric device for 
everyday convenience has been de- 
veloped and introduced by Minitone 
Electronics, Inc., 104 East 25th St., 
New York City. A completely auto- 
matic Kent Kordless Electric Pen- 
cil Sharpener comes in a choice of 
decorator colors. “Pow - R - Pak,” 


Kent Kordless’ revolutionary new . 

electric source, self-powers 4 a4 ~ 
the sharpener at the slightest touch —_ 
of a pencil. A scientific principle of 


energy 


high power, miniature energy cells 
and high-torque motor supplies all 
the power needed for one-hand pencil sharpening 


(Continued on page 50) 
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' 1900 STAPLES 


| 
\ 


=MORE $1.95 SALES 


yeZ77o TWIN-PACK MERCHANDISER 


moves this brand new stapler in large daily 
volume. Display a box of 6 in assorted colors at 
two locations, or singly on peg boards. 

One dozen staplers-and-boxes-of-STANDARD 
staples in double-exposure prepriced display 
shipped in single carton. Order today! 


WILSON JONES 


209 S. JEFFERSON ST., CHICAGO 6 





NEW YORK + BOSTON + ATLANTA + SAN FRANCISCO 





Available snada through: Wilson Jones Company (Canada) Ltd. 7 Ingram Drive, Toronto 15, Ontario 
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WANE 


LIMITED 
TIME 
ONLY!!! 


e The 2 minutes it takes to check the 
quality features of Cosco’s new promota- 
ble 88-TA can be the most profitable 
time you spend this month: 


Seat, 15%" deep, 17%” wide. Contour back, 
13” high, 16” wide. Seat height adjustment, 
17',"-21”". Tilt travel, seat and back, 22°. 
Seat, 1” polyurethane foam padded. Trim, 
sturdy all-steel construction. Standard 
enamel colors. Naugahyde, Yearling or 
Cosco Vinyl upholstery in all regular 
colors. Claremont cloth available at slight 
extra cost. Immediate delivery! 


Colorful, hard-sell self-mailer, reply card 
and newspaper ad mat available. Time 
limited. Order now. Promote now. Low- 
est priced executive chair in Cosco his- 
tory. Contact your Cosco representative 
or order direct: 

HAMILTON COSCO, INC. 

Columbus, Indiana 
Special 
Model 88-TA 
(Model 88-T without arms, 
$34.95 in Zone 1, $37.45 in Zone 2) 
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om Washington... 


MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER 
Washington, D. C. 

May 15, 1961 


The Keogh bill, the "Self-Employed Individuals Retirement Act," is on 
the move again, but it faces a doubtful future in the Senate. Proponents 
blasted it out of the House Ways and Means Committee over the opposition of 
Chairman Wilbur Mills (D., Ark.) and the Treasury Department. The present 
bill bears little resemblance to the Keogh bills of the past few 
Congresses, which, under comparatively simple procedure, would have per- 
mitted proprietors and partners to take tax deductions for amounts set 
aside for their retirements. 








The legislation would still be no more complicated than most tax pro- 
visions for the owner of a small store -- three or fewer employees. Such 
a proprietor could put into annuities 10 percent of his self-employment 
income up to a maximum of $2,500 annually and deduct it from current taxes. 
Retirement funds could be invested with a bank as trustee or used to 
purchase retirement annuities from insurance companies, When the an- 
nuities started paying off, they would be taxable as ordinary income, The 
store owner could receive no benefits prior to the age of 595, except in 
case of disability, and they would have to commence not later than age 703. 


Complications start with the fourth employee. Then the proprietor 
or partners, to take advantage of the bill, would have to set up an owner- 
employee retirement plan along the general lines of corporation pension 
plans. One major difference: the waiting period for employee coverage 
could not exceed three years, instead of the five years permitted under 
qualified corporation pension plans. 








During the last Congress, the House passed a simplified form of the 
Keogh bill, but the Senate Finance Committee amended it, re-amended it and 
generally played around with it for a year before sending the complicated 
version to the Senate floor just three days before recess for the national 
conventions. It was not considered by the Senate in the post-convention 
session and expired on the Senate agenda. 


A still quiet move is under way for Congressional action on the 
Quality Stabilization bill sponsored by Rep. Ray Madden (D., Ind.). An 
active supporter of the bill, the Simmons Co., claims the support of a 
long list of trade groups including the National Office Machine Dealers 
Assn., the Wholesale Stationers Assn., and the National Stationery arid 
Office Equipment Assn, Fair Trade as a Congressional issue looks dead. 
Quality Stabilization has yet to be tested, and Rep. Madden vigorously 
denies that it is Fair Trade under another name, though the arguments for 
Quality Stabilization are about the same as for Fair Trade. 











There was no letup last year in the soaring rate of imported busi- 
ness machines, according to Commerce Department figures. Value last year 
was calculated at $76.5 million, an increase of 47 percent over 1959, 
Typewriter imports hit a mark of $26.7 million, 18.5 percent over 1959. 
For the first time French machines started making their presence felt in 
the U. S. market. U.S. imports of French business machines jumped 629 
percent over 1959 to nearly $1.7 million. Italian machines went into 
first place, shoving West Germany into second place among leading foreign 
suppliers. 








During hearings on the proposed postal rate increases before the House 
Post Office Committee, a company doing much of its stationery, greeting 
card, and gift business by mail complained that after the last round of 
increases, its payroll costs were actually less than its postal expendi- 
tures. The company said the January 1, 1959, increase and the additional 
increase in July, 1960, resulted in a postage increase to it of $50,000 on 
third class mail, $30,000 on small packages, plus a still unspecified 
increase in the proposed parcel post upward adjustment. 








The majority whip of the Senate, Sen. Hubert Humphrey (D., Minn.), 
broke with the Kennedy Administration on the postal rate issue. He stated 
flatly that there must be no increase until a "definitive study" has been 
made by Congress of the entire postal service problem. 


The Associated Third Class Mail Users urged the House committee not 
only to reject the proposed third class increase, but to give serious con- 
sideration to rolling the rate back by $5 per thousand to $20. They said 
the third class rate has already been jumped 150 percent since 1952 and 
that the Administration recommendation would result in a total increase of 
250 percent over a period of less than a decade. 








Outside the reach of Congress is the Administration's request for an 
average increase of about 15 percent in the rate for parcel post and 
catalogs. Some years ago, Congress delegated its authority over these 
rates to the Interstate Commerce Commission. ICC will hold hearings and 
come up with a decision in the same way as it handles a railroad request 
for a freight increase. The Post Office also is asking for some changes 
in the size and weight limits on parcel post. 


The retail industry lost out in its fight against having the issue of 
interstate or intrastate commerce settled on a dollar basis. The minimum 
wage increase bill enacted into law sets a million-dollar business annually 
as constituting interstate commerce for the retail trade. The milder House 
version of the bill would have covered only interstate chains with five or 
more stores in two‘or more states. The next move in the retail field for 
supporters of broadened minimum wage coverage is likely to be an attack on 
the million-dollar limit, dropping it to $750,000 or even as low as 
$500,000 in another four or five years. 








A Truth-in-Lending bill has been reintroduced by Sen, Paul Douglas 

(D., Ill.) and more than a score of other members of Congress. Under its 
terms, dealers selling office furniture and equipment on credit would be 
required to list on invoices the finance charges in terms of dollars and 
cents, and the percentage that the finance charge bears to the total price, 
expressed as a simple annual rate upon the outstanding unpaid balance. An 
opponent, Sen, Wallace Bennett (R., Utah), says the bill might better be 
termed "The Case of the Cross-Eyed Credit Controls," 














PROFIT PACK 


* Notibooks Papen 
* Ring binder 
* Drawing Supple 


Sheaffer's new “Shine with Sheaffer’s” back-to-school dis- 
play promotes school-sure items in the Popular Price line 
PLUS ringbinders, notebook paper, drawing needs and 
other related back-to-school needs to help you get your 
share of the big back-to-school profit apple. 


4 Steps to a bigger bite of the “back-to-school apple” 


CHOOSE SCHOOL-SURE ITEMS 

OFFER A SPECIAL DEAL 

USE SALES-PRODUCING DISPLAY 

HAVE RETAILER AND CONSUMER EXTRAS 





YOUR PROFIT -- $34.11 








SHEAFFER'S $1.49 BALLPOINT ° Starts instantly . 
¢ Consistent repeat refill sales 


¢ Over 20,000,000 in daily use 
e Distinctive white pearl center 
ES——— SSE 





$1.95 PEARL CENTER PENCIL 










e Loads like a rifle 


$2.95 CARTRIDGE FOUNTAIN PEN , Quick, clean, easy 


Be 


Here’s what you get with 


SHEAFFER'S 
BACK-TO-SCHOOL DISPLAY ASSORTMENT 


@ 12 $2.95 CARTRIDGE PENS 
each with 12 free Skrip® cartridges 


@ 13 $1.49 BALLPOINTS 
for the price of 12 


@ 13 $1.95 PEARL CENTER PENCILS 
for the price of 12 


‘ @ FREE STOREWIDE FOIL DISPLAY 
to make your windows sparkle 


iio 


SHEAFFER’S PROFIT PACKS 1210 and 1200 


RETAIL YOUR COST 
1 dozen Cartridge Fountain Pens each 
with 12 free Skrip* cartridges $35.40 $21.24 
13 Ballpoint Pens (One FREE) 19.37 10.73 
13 Pearl Center Pencils (One FREE) 25.35 14.04 
PLUS Storewide Back-to-School Display FREE 
$80.12 $46.01 


ORDER ASSORTMENT 1200 FOR BUBBLE PACKED MERCHANDISE 
ORDER ASSORTMENT 1210 FOR MERCHANDISE IN COUNTER PACKER 


SHEAFFER'S 


W. A. SHEAFFER PEN CO. FORT MADISON, IOWA PRINTED IN U.S.A 





A JUICY 43% 
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In my Opinion 


New Status for Machine Dealers 


fadepcndent office machine deal- 
hers have seen their status rise 
considerably in the past 10 years. 

A number of factors have con- 
tributed to their present standing: 
the growth of the market for office 
machines, the rapid development 
of new products, the availability of 
good foreign lines for dealer distri- 
bution, and certainly the coopera- 
tive organizational efforts of deal- 
vs through the National Office 
Machine Dealers Assn. (NOM- 
DA). 

Ten vears ago dealer attendance 
at NOMDA conventions was 
measured in dozens. Now it is 
measured in hundreds and thous- 
ands, and the organization has be- 
come international. Many commer- 
cial stationers have added = ma- 
chines, duplicator divisions, and 
copying products departments. 
The several thousand dealers spe- 
calizing in office machines have 
found a growing appreciation for 
the local service they can offer. 

This improved status for the in- 
lependent dealer as a distribution 
channel for office machines prob- 
thly has not yet reached its zenith. 
“The Case for Dealer Distribution” 
is summarized in a guest article 
on page 26. 

The logic of selling mass  pro- 
duced office machines through loc- 
al dealers rather than through fac- 
tory branches is being increasingly 
recognized. Most manufacturers 


can't afford to call, for instance, on 
the purchaser of one to five ma- 
Yet a multiple-line office 


chines, 
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products dealer is close to these 
accounts. And many manufactur- 
ers can’t begin to get maximum ex- 
posure for their products through 
their own metropolitan sales out- 
lets. 


ecepted standards of good 

taste, good morals and 
social usage” are often difficult to 
define, but this is no reason for 
manufacturers or dealers to aban- 
don all standards. 

An invitation to the 20th anni- 
versary meeting of the Greeting 
Card Assn. in June reminds us of 
a worthy campaign inaugurated by 
this group of leading card publish- 
ers last year. The campaign is in 
keeping with that Association’s or- 
iginal pledge to produce and dis- 
tribute only such cards as conform 
in format, sentiment and design to 
eecepted standards. The aim is a 
good one. 

Aside from the 
cards, there is 
borderline 
everywhere 


good 


“objectionable” 
another class of 
material that is not 
socially acceptable. 


These are the insulting studio cards 
that have a reputation in the 
European trade press as “Ameri- 
can-style” cards. They are referred 
to in other countries the same way 
we discuss “French posteards” or 
“Asiatic flu,” as an unwholesome 
import. One man’s humor is an- 
other man’s poison, apparently, 
and it may take a psychiatrist to 
tell which cards are “funny-ha-ha” 
and which are “funny-odd.” 

A woman columnist has suggest- 
ed that perhaps under “Birthday” 
or “Anniversary,” card depart- 
ments could have subdivisions of 
“Left” for the way-out, beatnik 
and insulting cards, “Center” for 
the pleasantly humorous, and 
“Right” for the stickily sentiment- 


al. She suggests that with this 
arrangement it would take less 


time to pick a card and_ stock 
would stay fresher without the 
constant examination and_ rejec- 
tion. Maybe? It seems, however, 
there are too many customers who 
enjoy looking over the way-out 
cards even though they wouldn't 
think of sending one. 
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Aerial view of Grossinger’s resort hotel in the Catskills where NOMDA expects a record 


turnout in mid-June at the 1961 


ix panel discussions and a vari- 

ety of informal idea exchanges 
will share top billing with the trade 
exhibit at the 1961 meeting of the 
National Office Machine Dealers 
Assn. (NOMDA) from Sunday 
through Wednesday, June 18-21, 
at Grossinger’s resort in New York. 

Panel planners have sought to 
give the event a “grass roots” flav- 
or, according to Paul McWilliams 
of Little Rock, Ark., NOMDA 
president, who believes conven- 
tions should get right down to bed 
rock and take up the basic phases 
of the retail end of the industry. 

Inside Sales, Outside Sales, Ser- 





convention and exhibit for 


office machine dealers. 


vice Agreements, Service Depart- 
ment, Record Keeping and Rental 
Department are the titles of the 
panel sessions which will run two 
per day from Monday through 
Wednesday of the convention. 
With one exception, each panel will 
be headed by a member of 
NOMDA’s executive committee. 
The discussion leaders will be Ed- 
win T. Feigle of Houston assisted 
by Charles Meyers of Miami; Herb 
Blake of Hamilton, Ontario; V. L. 
Kennedy of San Jose, Calif.; Russ- 
ell Brown of Chicago; Vern Booher 
of San Pedro, Calif.; and James 


Kobak of New York City. 


NOMDA’s board of directors, pictured 
at a New Orleans meeting early this 
year includes, left to right (front row), 
Mario Teschion, Kurt Fischer, Henry 
Van Dalfsen, Irwin Vincent, Ernest Von 
Rhine, Jack Thomas, Charles Meyers, 
Orville Traylor, Everett Villarrubia, N. 
H. Von Soosten, Samuel Cantrell, R. A. 
Currie, Irwin Ritchie, Elmer Beutler, 
Sam Stein, and George Headley. Sec- 
ond row: Alfred Foxcroft, W. D. Nor- 
wood, Henry Sassman, Harold Mann, 
Edwin Feigle, V. L. Kennedy, Herb 
Blake, Edgar Noll, Paul McWilliams, 
William Leahy, Liston Jackson, Edward 
Pfitzenmaier, Gale Mead, and Jack 
Weiner. Back row: Kell Reimann, tke 
Little, C. M. Duncan, Vern Booher, Ed 
McHale, W. A. A. Johnston, William 
Patrick, Charles Krause, Jr., Jim Ward, 
Russ Brown, Harold Peck, Curt Benner, 
Cliff Feltz, Fred Johnson, John Widmer. 


_ 


Checking convention details, left to 
right, are Mrs. Jennie Grossinger, Paul 
Grossinger, and Harold Mann, 
NOMDA’s executive secretary. 
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Mr. Kobak, the lone outsider, is 
with the J. K. Lasser Co. firm of 
auditors and consultants. He wil 
expand on the record-keeping talk 
he gave to NOMDAWNs last year 
at a San Diego convention, dis- 
cussing the Uniform Accounting 
Manual which he researched and 
put together for members of th 
Association. 

The other panel leaders are all 
veteran dealers who have solved 
many problems of the office ma- 
chines retailer through day-to-day 
experience. “These are the panels 
the members have been calling 
for,” says President McWilliams. 
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ai Grossinger’s June 18 to 21 


Other idea exchanges for dealers 
will take place during the lunch- 
eons and through the annual “Idea 
Board” display arranged by 
NOMDA. 

A novel seating arrangement will 
be in effect for the luncheons at 
Grossinger’s so that all those who 
wish to discuss certain machines 
can be together. Signs will be 
placed in the dining room designat- 
ing “photocopy tables,” “dictating 
machine tables,” “bookkeeping ma- 
chine tables” and so on until every 
type of office machine has been 
covered. 

This plan will be in effect for the 
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their annual convention and exhibit in 


the state of New York for the first time 


in more than a decade 


three noontime meals so that a 
dealer may get around to several 
discussions if he wishes. This is a 
new plan and will be watched 
closely to determine if it will be re- 
peated at future meetings. 

For several years NOMDA con- 
ventions have included a display 
of attractive envelopes and letter- 
heads used by dealers. This year 
the display is expected to be larger 
than ever and three prizes will be 
awarded to those judged best. 

The June meeting is being host- 
ed by the Eastern OMDA, with 
Harold Peck of New York City 


and Edward Pfitzenmaier of Ard- 





Office machine dealers are holding 


more, Pa., acting as co-chairmen. 
Ladies chairman is Mrs. Anne 
Stein of Ridgefield, N. J. 

“We have not held a convention 
in the state of New York since 
1948,” says President McWilliams, 
“and all NOMDANs are looking 
forward to this year’s event with a 
great deal of anticipation. That 
the hotel has everything to make 
a person happy is a well known 
fact and from all present indica- 
tions there will tremendous 
turnout of members and non-mem- 
bers to take advantage of all that 
Grossinger’s has to offer.” 

What Grossinger’s has to offer is 


be a 
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a world-famous variety of food, fun 
and recreation facilities. ‘he resort 
has a floor show every night fea- 
turing Broadway talent and two 
dance orchestras. Mrs. Jennic Exhibitor = 
Grossinger has also made her resort = ; ~~ 
hotel famous for its friendly atmos- ' 
phere and its audience participa- P. 
tion stunts. BR 
Special arrangements have been Fj This President's 
made to transport convention- W a alla —— Booth 
goers from New York City to the ain ain ana, will Number 
hotel in the Catskills. A rendez- ad \. go to the NOMDA GBC American Corp. 64 
vous spot has been selected at the 7 retailer, not a mem- Hennus Co. 47 
Henry Hudson Hotel, 353 West & ber of — Hunter Photo Copyist, Inc. 4.5 
57th Ave., in Manhattan. On Sun- eee Indiana Cash Drawer Co. 25 
day, June 18, there will be light | Inter-Continental Trading Corp. 34-35 ermal 
refreshments served in the _ ball- ' International Calculators, Ltd. 65 H“ of 
room to all who arrive between Bicol Interstate Metal Products Co 30 (Co., Los 
9 a.m, and 1 p.m. Specially char- Master Addresser Co. 32 Office I 
tered buses will leave the Henry Mechanical Enterpris2s, Inc. 31 Year” th 
Hudson for Grossinger’s during the National Cash Register Co. 50-5! Office Fi 
morning and until 1pm. | North American Philips Co. | f the re 
Ladies of NOMDA will enjoy a Novelart Manufacturing Co. 16 ‘ein the 
program directed by Mrs. Grace ; Oa Paillerd Inc. 52 Miller D 
Van Dalfsen of Beverly Hills, A sell-out of booth spas S's Perry-Sherwood Corp. 58 4 ‘, 
‘aise gs . ° al ected for NOMDA’s 36th an- y P of the “e 
Calif., first vice president of the pec : -- K. P. Phelps Agency, Inc. 68 furniture 
NOMDA auxiliary. A “Ladies of nual convention and exhibit. At aE ion al i . ; 
the Lake” luncheon on the shore presstime, the companies to be Remington Rend Portable Div. 38-39 I oll 
of Grossinger Lake will be one of represented in the exhibit were: Resieaten teal Glare Bix. of form - 
the highlights. Rex Rotary Dist. Corp. 48-49 7 bed 
A membership campaign to add Royal McBee Corp. 40-41 Times 
at least 400 new members to the Booth Smith-Corona Marchant Inc. 6-9 “We . 
organization was to end May 10 Number Speed-O-Print Corp. 42 ales aol ' 
so that prizes and trophies can be Addo-x Inc. 60-61 Standard Voss Corp. 67 that Mil 
awarded at the June convention. R. C. Allen Business Machines, Inc. 63 H. A. Steger Co. 70 design j 
Further information on the con- Alma Office Machine Corp. 55-56 Stenocord of America, Inc. 3 will brin 
vention and exhibit, to which all American Geloso Electronics, Inc. 59 Superior Typewriter Sales 75 our outs 
retailers of office machines are in- Ames Supply Co. 33 Tiffany Stand Co. 36-37 on tie 
vited, can be obtained from the Burroughs Corp. 43-44 Totalia 66 One o 
National Office Machine Dealers California Typewriter Exchange 27 Underwood Corp. 10-15, 20-24 Tuesday 
Association, 6305 Yucca Street, DeJur-Amsco Corp. 53-54 Victor Adding Machine Co. 69 space tad 
Los Angeles, California. Facit, Inc. 45-46 Victoria Arduino Corp. 2 “We 
proach” 
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4 erman J. Klein, general manag- 
er of the Miller Desk and Safe 
Co.. Los Angeles, was named “Mr. 
Office Furniture Dealer of the 
Year” this spring by the National 
Office Furniture Association. Part 
of the reason for this citation may 
lie in the imaginative job done by 
Miller Desk in promoting the sale 
of the “complete package” of office 
furniture. 

The four ads reproduced here 
form part of a new advertising pro- 
gram by Miller Desk in the finan- 
cial section of the Los Angeles 
Times. 

“We are trying to create in the 
eves of the buying public the fact 
that Miller Desk does a complete 
design job, and we hope that this 
will bring leads into our firm for 
our outside salesmen to follow up,” 
says Mr. Klein. 

One of the ads will appear each 
Tuesday throughout a 12-month 
space contract. 

“We are using a soft-sell ap- 
proach” says Mr. Klein. “I find the 
als somewhat different from the 
usual approach and think they will 
create interest. They were created 
by a young fellow who has done 
work for one of the largest adver- 
lising agencies in the country.” 

One shows an Indian chief in his 
teepee, saying, “I made my first 
million out of this office. I'll make 
my next five in an office designed 
and furnished by Miller Desk Co.” 
Another ad in the series shows an 
Eskimo in his igloo, offering to sell 
his office because he has a new one 
from Miller Desk, and suggesting 
you call Miller Desk too if your 
office is a little cold. 

Brief copy in several of the two- 
column 5-inch panels calls atten- 
tion to outstanding installations 
Which Miller Desk has handled. 
And, in cach ad, the reader is in- 
Vited to call “Lila, Mr. Miller's 
private secretary, at RI 9-9111.” 
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The ‘Soft Sell for Furniture 


A series of ads by Miller Desk 






of Los Angeles employs an unusual 


approach to create interest in the 


firm’s complete design service 


ee MILLER DESK CO. and I moved 


out here in 1918. As soon as Miller 


finishes my new offices this one 
gets shipped to the Carnegie 
Institute. If your furniture has 
developed historical interest call 
Lila, Mr. Miller's private@@ 
secretary, at RI 9-9lll. VY VY 





. This office for sale. I had 


MILLER DESK CO. design my new 
offices after I saw the great job 
they did for Space Technology 
Laboratories. If your office is 
a little cold, call Lila, 
Mr. Miller's private 


secretary, at RI 99111-@® 





Ce I made my first million out 
of this office. I'll make my next 
five in an office designed and 

furnished’ by MILLER DESK CO. If you 
need a Miller office call Lila, 

Mr. Miller's private secretary, at 


RI 9-911l. Miller did a great ee 


job for Louis Milanj Foods, Inc 






ee 


MILLER DESK CO. did this 

ffice for my dad 48 years ago 
When I took over the business, 

Miller brought the office up to 
date. I got royal treatment from 


Lila, Mr. Miller's private ee 
secretary, at RI 9-91ll. 
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Ay elling costs too high when you invest time and 
one n training new salesmen? This dealer trio h 
same money an b better sed 


hree owners form the nucleus of the sales organ- 

ization at Rex Business Machines Co., Indian- 
apolis, Ind. And, instead of “subsidizing” sales train- 
ees to expand the sales crew, they have started to 
channel more money into advertising. 

The three salesmen-owners are Curt Benner, who 
sold for one of the big four typewriter manufacturers 
before coming to Rex Business Machines in 1947: 
Paul Gillman, who joined the company in 1948 with 
a background in education; and Frank Rexroth, who 
has a degree in statistics and is a son of the man who 
founded the business in 1927. 

The trio has worked as a team since 1958, with 
Mr. Benner concentrating on typewriters and dictat- 
ing equipment, Mr. Rexroth on calculators and book- 













Frank Rexroth, son of the founder 


20 


of the quarter-century old 
business, mans display at state meeting of public accountants. 






Rex Business Machines Co. in downiown |p. 
dianapolis expanded its store space a litt, 
over three years ago by adding the point ¢ 
this triangular block. 


A Machine 


keeping machines, and Mr. Gillman on duplicating 
equipment and store management. 

The company expanded and remodeled its tr- 
angular corner space in downtown Indianapolis about 
three and one-half years ago, but most of the sales 
volume is still the result of pavement pounding by 
the owner-salesmen. 

“In the last few vears,” says Mr. Gillman, “we'v 
gone through four or five sales trainees without much 
success. Maybe we pick them wrong or train them 
wrong. But when they show no signs of ever meet 
ing their draw, we can’t keep them. 

“It started to look like a subsidy program fa 
voung sales trainees and we decided we could put this 
same money to better use in advertising.” 

The company now spends about $1,000 a month 
on advertising, a figure that represents between 3 and 
5 percent of gross sales. A recent breakdown shows 


that 40 percent of this is for television time, 20 per 
cent for direct mail, 20 percent for billboards, and 2% 


percent for phone book advertising. 


of the neatly-fixturized, and well-lighted downtown store. 
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Penny Mitchell arranges literature in pegboard racks which are pat 
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This 


saler’s Dilemma 


“At one time,” says Mr. Gillman, “we used a much 
bigger portion of our ad budget for television because 
we got started on it through a co-op advertising deal 
and the rates were lower than they are now. 

“More of the money lately has gone into direct 
mail. We average a mailing a month, and maybe half 
of these are material provided by manufacturers. We 
had one fancy four-page folder with pictures and copy 
describing all of our services. Now we concentrate 
more on mail promotion of specific items.” 

In trying to get all the mileage possible out of 
these ad expenditures, the Rex salesmen make 
three followups on every lead. 

Another promotion effort employed by Rex Busi- 
ness Machines Co. is exhibiting at a half dozen or 
so local trade shows and professional meetings each 
year. When the Indiana Assn. of Public Accountants, 
for instance, meets in Indianapolis, perhaps 50 per- 
cent of the delegates will be from the Rex trading 
area. The same is true for meetings of doctors, pur- 
chasing agents, school people and others. 


of 
5 





One of eight men in the basement service department 
Business Ma-hines Co. 
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four-page brochure, de- 
tailing the company’s services, 
is evidence 
on advertising and direct mail. 


of 


of Rex 





new stress 


Rex volume breaks down into about 70 percent 
machine sales, 20 percent service revenue, and rough- 
ly 5 percent each for supplies and rentals. 

The store staff of 15 includes eight men in the 
service department. More than 10,000 machines are 
serviced per year and the skilled crew is a major fea- 
ture of the Rex sales story. Only a skeleton service 
department is operated on Saturdays, but the store 
itself is open six full days a week. 

Despite an arrangement with a nearby garage, 
parking is a problem at the busy downtown intersec- 
tion and the owners have started a building fund. 

“We'd also like to build a bigger sales organiza- 
tion, of course,” adds Mr. Gillman, “but for the pres- 
ent, at least, we have decided that advertising is a 
better investment.” 













Paul Gillman, right, one of three owners checks Consumer Reports 
on portables with in-store customer. 












All Things to All People 


y ittle’s Printing & Stationery Co. 
“of Duncan, Okla., occupies two 
floors of a new brick building, 59 
by 90 feet in size, and has no space 
to spare. Perhaps the only thing 
unusual about this is that Duncan 
is a town of about 20,000 pop- 
ulation, and most of the surround- 
ing towns are mere villages. 
“This means we must comb this 
town thoroughly for customers, 
and get all the outside business 
possible,” says Kelly Little, who 


<i 


Mrs. Fred K. Little and her son, Kelly, are the owners of Little’s Printing & Stationery Co., 


Duncan, Okla. 


22 


owns the company” with — his 
mother, Mrs. Fred K. Little. “We 
keep a large inventory and must 
meet a payroll of 28, including 
printing personnel. The only way 
to do this was to enlarge the 
paying departments.” 

During the first year after mov- 
ing into the new store, the owners 
enjoyed an increase in sales. The 
new store offered several advan- 


tages which made this possible. 
First, the building has an at- 








tractive front, with a Halion mo 
saic tile name plate which sparkle 
at night from the street lights. This 
mosaic contains over 3,000 pieces 
It was designed and built by Mr 
Little and his wife. 

Inlaid tile is used throughout th 


lower floor. There is flourescent 
lighting, as well as thermostati 
air-conditioning and heating. Dis 
plays are specially built for ead 


series of items, with enough varia 
tion to avoid monotonous uniforn- 





The typewriter repairman at Little’s “doubles 
in brass,” handling sales as well as service 
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Mosaic at right of 
main sign on Little's 
new store is made 
of 3,000 pieces and 
gleams at night. 
Parking is available 
in front of the store. 


ity. Island displays are low enough 
« that employees can keep every 
customer in view. This helps in as- 
sisting puzzled customers, and it 
also discourages shoplifting. 

“We watch the . supermarkets, 
which have edged into the school 
and office supply business,” says 
Mr. Little, “and perhaps we 
use a few of their ideas. For in- 
stance, we have developed a large 
trade with school pupils by placing 


school supplies near the front 









book department has beco 


me r profit-maker at Little's, 


where they are easily found. These 
are our fast-moving items. Gifts 
are located nearer the sides where 
shoppers will have more privacy 
and room. Along the other side 
we keep our long greeting card 
displays and the book department. 
Items that require more time in 
selection should be placed out of 
the main traffic aisles.” 

Desks and office machines are 
toward the rear. 

Mr. Little has a veteran repair- 


which caters to junior and senior 


high schoo! pupils as well as commercial accounts. 


JUNE 196) 




















man in the 10 by 12-foot repair 
shop, and it too has an open front 
so that people can easily find it. 
This enables the mechanic to walk 
out and help customers when he 
sees one bringing in a typewriter 
or other machine. 

“We all double in brass here,” 
says Mr. Little. “Each employee 
has been trained for several jobs. 
For instance, the girl up front 
selling school supplies to students 
knows how to demonstrate an add- 
ing machine or recommend the 
right stapler for an office job. We 
teach employees this versatility 
through a series of sales meetings.” 

These meetings are held regular- 
ly and different departments aré 
taken up in order. The five or six 
sales people in the store are drilled 
on the sale and use of each item, 
particularly the more complicated 
and costly products. 

“Our main advantage over 
chains and other outlets is in giv- 
ing better quality merchandise and 
customer service,” explains the 
owner. “Very few people know 
what they want in a filing cabinet 
or adding machine. Our ability to 
demonstrate and to explain differ- 
ences between brands and models 
is of great help to the customer. 
We like each sales person on the 
floor to be able to stay with any 
customer who comes in, and he 


(Continued on page 69) 








Relocation Brings More of Everythizg 


MM of everything, including 


business, has resulted from a 
relocation move made by Warner’s 
Office Equipment Co., Mattoon, 
Illinois. 

Floor space, for instance, was 
more than doubled, with the pres- 
ent store providing 7,200 square 
feet of space as compared with 
3,500 square feet in the previous 
location. 

Although most of the increased 
area was allocated to the furniture 
and gift departments in an at- 
tractive mezzanine area, stationery 
and office supply merchandise dis- 
play was increased 60 percent 
through careful planning and fix- 
turizing, for which William War- 
ner, the owner, credits a “most 
cooperative store fixture sales en- 
gineer.” 

More flexibility has resulted, 
too, from the utilization of func- 
tional wall units and islands, but 
Mr. Warner also rates their modern 
and attractive appearance as im- 
portant factors in his selection of 
this equipment for his new store. 

The “merchandise-tailored” as- 
pect of the equipment is reflected 
in the 14 different arrangements 
of shelves, cabinets and drawers 
used in the wall runs in Warner's 
and six different types of island 
units employed. 

Features include pull-out shelves 
for blotter and desk pad storage 
and sliding drawers in sections for 
drafting and artists’ supplies. Shelf 
arrangement for open displays is, 
of course, readily adjustable to 
meet seasonal or other changing re- 
quirements. Departmentalization 
and related item display has been 
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Total space, traffic, 
display area and sales are up 


for this Illinois dealer 


in his new store 











“A place for everything and everything in its place,” might well be used to describe the store. 
Merchandise-tailored features shown here include pegboard back paneling for barometers, pull 
out shelves under the fourth shelf to store blotters and desk pads, mirrored back paneling in 
hanging cabinet to call attention to pen set display, and close grouping of desk trays, memo 


pads, filing aids and mailing necessities. 





made possible through the design 
and arrangement of fixtures. 
Maximum visibility is achieved 
by matching wall and shelf treat- 
ment to the items to be displayed 
—glass shelves and mirrored walls 
that let you see all around certain 
products, pegboard walls for items 
that don’t lend themselves to 


proper display on shelves. 

“After 18 months,” Mr. Warner 
reports, “we 
ceive 


are continuing to re- 


many favorable comments 








regarding our store. People are still 
coming in to see it as the result 
of conversation with others who 
have been in.” 

He’s proud, too, that his new 
store last fall won a Store Modern- 
ization Contest award of merit 
from the National Stationery and 
Office Equipment Assn. 

But most gratifying, of course, 
is what he terms “a marked in- 
crease in sales volume,” which was 
his goal when he made his move. 


MODERN STATIONER 














re still 
result 
s who 


s new 
odern- 

merit 
-y and 


“OUrSe, 
ed in- 
‘h was 
move 


TIONER 


JUNE 196) 


Extensive use of 
modern flexible store 
equipment is exemp- 
lified in this arrange- 
ment installed by 
Warner's Office 
Equipment Co., Mat- 
toon, Ill, when the 
company moved to a 
larger store. The at- 
tractive, lighted 
island, with translu- 
cent backing, greets 
customers as they 
enter the store. Fur- 
niture and gift areas 
are on the mezza- 
nine. 


Wall runs and island 
units give maximum 
visibilty and access- 
ibility for a multi- 
tude of items. At ihe 
far end of this aisle, 
an island unit pro- 
vides excellent dis- 
play for office ma- 
chines. 


Canopies at Warner's 
new store serve not 
only to identify sec- 
tions but also to pro- 
vide non-glare_ illu- 
mination. 


(Photos Courtesy The 
Bulman Corp.) 
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W hen manufacturers, middle- 
men and customers can all 
benefit from a new marketing de- 
velopment, it is bound to be tried, 
to spread and be assured of suc- 
cess. 

The independent stationery and 
office equipment dealer is now as- 
suming his rightful position in 
relation to the industry. It took 
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i See | 
Exnest W. Gross 


Marketects, Management Consultants 


The Case 


Dealer 


Distribution 


SUIT 


a long time for some of the pro- 
ducers of major office equipment 
to realize that they needed more 
than “captive” sales operations to 
expose their wares to the public, 
even though some still find they 
can operate without the benefit 
of dealer distribution. 

Not many years ago, indepen- 
dent dealers felt that the only way 


they could build their business was 
across counters within their stores. 
supported by advertising, publi. 
city and special price and produet 
promotions. In the post-war years 
the impact of competition, the de. 
sire for more rapid growth, th 
need for greater profits could all 
be handled better if the dealer 
personally or through salesmen left 
his counter and started to go out 
to seek business. As this new dy- 
namic attitude toward business de. 
veloped among the _ individual 
dealers, they began to offer equip. 
ment manufacturers something 
new and valuable—intense expo- 
sure at the local level in thousands 
upon thousands of business com- 
munities. 

The independent dealer could 
supply this exposure because he 
was “local” in the truest sense. He 
knew people from years of across. 
the-counter relationship. He stayed 
alive through these years by giving 
prompt attention to the customer's 
smallest wants. It was natural that 
this customer, who had learned to 
work with the local retail supplier, 
was a ready prospect for more im- 
portant equipment as _ his _ local 
business friend began to present it 
to him. 

Much of the office equipment in- 
dustry adhered to a tradition of 
selling direct to the consumer. But 
gradually the interest and skill of 
the independent dealer opened new 
avenues for marketing, because the 
consumer wanted it that way. 

And now the time has come 
when success stories of distribution 
through independent dealers are 
being written all over the country. 

Success stories on the distribu- 
tion of dictating machines, adding 
or calculating machines, collators, 
photocopying equipment, — lam- 
nating units, record and _ filing 
systems—just to mention a few. 
The independent dealer has 
created these successes because hi 
very independence is increased and 
maintained by learning how to sél 
an increasing line of major office 
products. 

The new distribution — pattem 
which is developing is only one 
the major steps in the increas 
in office equipment volume during 
the last decade. The developmen! 
of better products and_ efficient! 
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equipment to do jobs has been run- 
jing parallel to the developments 
of the new marketing pattern. In- 
dustry products are going through 
, constant state of change and 
creating a situation of constant ob- 
lescence. 

Obsolescence in the office equip- 
ment industry, however, does not 
mean that new models replace old 
ones just to create a change. The 
obsolescence in the industry is 
created by the demands made by 
automation in all forms of office 
activity. Better products are un- 
covering entirely new concepts for 
the handling of routine work, com- 
piling of business data, spreading 
and easing the work load for white 
collar workers and executives. 

The very exposure’ through 
thousands of independent dealers 
whose hand is on the business 
pulse of tens of thousands of local 
business ventures uncovers the op- 
portunity for many manufacturers 
to develop new and better pro- 
ducts. 

On balance, the dealer who suf- 
fers temporarily from this type of 
obsolescence actually benefits from 
the many new applications for of- 
fice equipment and office systems 
which he and others have brought 
to light, because in the end it 
means greater growth and easier 
selling for him as an_ individual. 

As I see it, the office equipment 
business will depend more and 
more on the independent dealer 
who adds to the industry the ar- 
rangement it oddly lacked—deep 
exposure into every community 
and business regardless of size or 
type. 

As the dealer provides this ex- 
posure, he in turn builds a stronger 
business with larger ticket items, 
which mean increased profit and 
greater stability. All of these make 
the dealer stronger and better able 
to cope with the expansion ahead. 

Most importantly, however, the 
ultihate consumer benefits from 
the opportunity to be exposed to 
most new developments in the of- 
fice equipment field from a_re- 
liable source close at hand. The 
dealer may not always have avail- 
able the specific product, but he 
will know about the newest direc- 
tion office equipment is taking and 
either offer an alternative or get 
the demanded item. 
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Weekly Territory Planning Sheet 
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14 rofessional selling has been described as 80 percent pre- 
planning and 20 percent execution of the plans. 

In keeping with this philosophy, many office equipment 
dealers are improving their call plans and their records of sales 
activity. A “Weekly Territory Planning Sheet” used by one 
dealer was displayed on the Idea Board at a meeting of the 
National Office Machine Dealers Assn. It can be used both for 


. planning calls and reporting calls. 


The sheet contains a reminder at the top that direct mail 
pieces are to be mailed three to 10 days in advance of calls to 
new prospects. 

Separate space for each day of the work week allows as 
many as a dozen one-line entries to name accounts or prospects, 
and to describe the type of sales activity required. The ruled 
sheet has columns for indicating whether a call is for cold can- 
vassing, follow-up, demonstration, taking order, instruction, 
installation or adjustment. Additional space at the end of each 
line can be used to indicate results or enter remarks. 
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REWS rear and Events 


NSOEA Shortens Chicago 
Convention to Four Days 

J. Howard Patrick, president of the Na- 
tional Stationery and Office Equipment 
Assn., has announced that the 1961 
NSOEA convention and exhibit at the 
Conrad Hilton Hotel in Chicago will be 
streamlined this year to four days in- 
stead of the traditional five. 

Beginning with the keynote session Sat- 
urday morning, Sept. 23, and the open- 
ing of exhibits that afternoon, the con- 
vention will run through Tuesday, Sept. 
26, closing with a banquet that evening. 
An important pre-convention event will 
be the President’s Reception Friday eve- 
ning, Sept. 22. 

The decision to shorten the convention 
schedule to four days was based on the 
success of the three-day format of 
NSOEA’s first Western convention and 
exhibit in Los Angeles in February, and 
on favorable reaction to the four-day 
schedule for the Chicago convention 
shown by exhibitors at the manufacturers’ 
divisional meetings in New York and Chi- 
cago this spring. 

Although the convention has been 
shortened by one day, there will be no 
substantial loss of time devoted to ex- 
hibits, educational sessions or social ac- 
tivities. Time will be saved by running 
the management and training sessions as 
concurrent workshops on Monday, Sept. 
25. 

Prior to the official opening, conven- 
tion chairman and co-chairmen will meet 
Thursday, Sept. 21, and governors and 
the board of control will meet Friday, 
Sept. 22. Another activity, the Senior 
Statesmen’s Luncheon inaugurated last 
year, also will be held Friday. 


Greeting Card Association 
Meets at Shawnee in June 

As the highlight of a year-long celebra- 
tion of its 20th anniversary, The Greet- 
ing Card Assn., Radio City, New York, 
is conducting its annual convention at 
Shawnee Inn, Shawnee-on-Delaware, Pa., 
June 20 and 21. 

A complete program of work and play 
is being planned by the chairman of the 
anniversary meeting, Robert M. Robert, 
president of Robert Paper Co. Conven- 
tion theme will be “The Greeting Card 
of Tomorrow.” 

Special tribute will be paid to two 
founders of the group: George R. Burk- 
hardt of Burkhardt-Landgraf, Inc., who 
was chairman of the first executive com- 
mittee in 1941; and to Joyce C. Hall of 
Hallmark Cards, also a member of the 
first executive committee. 

Memorial tributes will be paid to three 
other original directors: Robert R. Hey- 
wood of R.R. Heywood Co., Sam Heed 
of Gibson Greeting Cards, Inc., and 


Charles J. West of Rust Craft Publishers. 
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HUDNULUUNUUNULAUUUALAUGHINL PR ESSTIME N EVV Si: - 


Lutner H. Hopces, U. S. Secretary of Commerce, has been engaged as 
speaker at the 1961 NSOEA convention in Chicago on Monday, Sept. 25. 


guest 
* * + * 


S. J. D. Warers, president of the Canapian Orrice Macuine Deacers 
Assn., and Rosert M. Wo terz, president of the Eastern RecionaL OMDA, 
have announced jointly that their two groups will hold a combined convention 
this fall at Concord Hotel, Kiamesha Lake, New York, on Oct. 5 through 8, 
“Two Nations—One Purpose—One Goal” has been chosen as the theme of the 
meeting. A survey is being conducted among dealers in Eastern United States 
and in Canada to make sure the program will deal with problems of interest to 
most dealers. C. E. Costain of London, Ont., and Samue. Stem of New York 
City are serving as co-chairmen of the combined convention. Dealers who have 
been added to the committees previously announced include DouGias Waters, 
Jim Pozert, Kurt Lanewiscu, Cuartes Winson, Rocer Viceant and Hers 
SIMPSON. 


Martin Roac, formerly national sales manager for General-Gilbert Corp., 
has announced formation of the ApmiraL Typewriter Corp. with offices at 244 
Madison Ave., New York City, to market a line of office equipment. Initial plans 
call for the immediate marketing of a new portable typewriter, the Admiral. 


* * * * 


Raven Hirsurn, Fabulous Fourtn District correspondent, reports: Hupson 
Kou, at 19, may be the youngest office supply store proprietor in the country, 
He has opened Royat Patm Orrice Suppiy, 41 S.E. First Ave., Boca Raton, 
Fla. His father, Ray Kou, continues in business as Ray Koni Orrice Supp.iss, 
123 E. Palmetto Park Road Tuompson Orrice Equipment Co. in Fort 
Lauderdale has a newly remodeled office supply section Bowen OFrrFice 
Equipment Co., Sanford, N.C., is doubling the size of its store, with an addition 
to hold a typewriter shop and furniture displays. 


* * * * 


Kevin F. O'Gara, Tuirp District reporter, says: The SurrotK OFrice 
Supp.y Co. in Virginia has been sold to Ciype A. Smiru and Bos Wren by Mrs. 
J. SHAYER . . Jack Pinkerton, president of the PHiLapELPHIA STATIONERS 
Assn., has put out a strong plea for all members to contribute to the Association’s 
blood bank ... A. Pomerantz & Co. in Philadelphia has moved its stationery 
purchases and telephone sales department to the sixth floor from the fourth floor, 
which is being remodeled . 


Par Parrerson, Friendly Firra Disrrict correspondent, reports: Jerry Hiwn 
has returned as stationery and office furniture buyer at F & R Lazurus Co, 
Columbus, Ohio, and these departments have been completely remodeled 
Suaver Orrice Equipment Co., Connersville, Ind., has moved to new and larger 
quarters at 621 Central Ave. . . . Georcie Srrauss, part of a husband-wife team 
of manufacturers reps, has become the first lady member of the Firra District 
TRAVELERS CLUB. New officers of the Travelers’ Indianapolis chapter are: 
chairman, Don PLeHN of Boorum & Peasg; secretary, Dick Barserick of WILSON- 
Jones treasurer, Don Carrer, manufacturers representative Larry STOKES, 
18, inside salesman at Drext Orrice Equipment Co., Columbus, Ohio, has been 
named Boy of the Year by that city’s Boys Clubs. 


* * * . 


Industry deaths — Artuur E. Peterson, Oxrorp rep in the Penn-Mar-Va 
area for 37 years, died April 10 in Philadelphia . . . Tom Fisupack, inside store 
salesman for Ivan Auten Co.,Atlanta, for 35 years, died in April shortly before 
his scheduled retirement. . . Pam H. Suniivan, salesman for SkacseTH-BryAant, 
Miami, died of a heart attack in March . Everett F. (Pat) Patexsxt, long 
associated with Bentson Mrc. Co. as salesman and purchasing agent, died April 
21... Avprey M. Exuior, founder of Stationers, Inc., Richmond, Va., died in 
February . . . Paut J. Orey, 54, Vincennes (Ind.) Typewriter Co., died follow- 
ing a February heart attack ... THappeUs Jaworosk1, 46, operator of a Jersey 
City stationery store, died April 20. 
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INSTANT LABEL-MAKER 


for office and shop 


Plastic raised-letter 
labels in seconds 


gm 


‘Trademark of DYMO INDUSTRIES, INC., DEPT.MS-62950 7th Street, 
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This featherweight, indispensable 
TAPEWRITER* prints colorful profes- 
sional labels in seconds...Any name, 
any legend, any length—out it comes 
instantly, in crisp raised letters in 
contrasting color on sparkling plastic 
labels. Self-sticking indoors and 
out... immediately identifies doors, 
drawers, shelves, files, pipes, 
switches, equipment — anything! 
Everything in office, shop, or store, 
looks better and works better with 
TAPEWRITER labels. $24.95 


Ask your dealer or wholesaler for a dem- 
onstration ...or write for information and 
sample. 











Berkeley 10, California 


- - - for more details circle 174 on last page 
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sell the Remington Model 2 10-key elec- 
tric adding machine, the Model 2 10-key 
manual, and the Model 71 10-key manual 
Wholesale Distribution adding machine. 

Of Adders Planned 


Plans were concluded recently for the 


ee 


Huron, S.D., Dealer 


wholesale distribution of the Remington Retires, Sells Business 


Rand line of adding machines under the G. J. Kiel of Kiel Bros., Inc., Huron, 
Clary name. Clary Adding Machines/ $.D., has retired from the stationery and 
Cash Registers is a division of Remington office outfitting business, selling his stock, 
Rand, acquired in 1960 from the Clary records and store lease to Donald Brug- 
Corp. man, Sr., who will operate as Central 
James L. Erwin, director of market- Business Supply, at the same location, 56 
ing for the office machines division, met Fourth St. S. W 
in Dallas with Clary wholesale sales rep- The other brother of Kiel Bros. retired 
resentatives and managers, emphasizing 15 years ago. The corporate name of Kiel 


his intention to build a powerful Clary Bros. will continue in use as a_ specialty, 
distribution force within the division. gift advertising and calendar business oper- 


Under the new setup, Clary dealers will ated by Mr. Kiel as a retirement activity. 





GOLDEN SH? 


KING MIDAS WAS A PIKER' 


Z Dealers ation 
JUSTRITE 


Deposit Receipt Cases 
are 
making MONEY! 

























Comm, 
7 PACHUTIES ty 
Het eee SAVE roy 


WALLET STYLE 





Legend says everything King Midas 
touched turned to gold. Phooey! Dealers 
handling JUSTRITE’S Deposit Receipt 
Cases do much better. They turn them 
into money ... profits! Used by banks 
and savings institutions, these durable 
envelope cases provide long-lasting us- 
age for holding mechanically printed 
deposit receipts, as well as customer 
convenience. Come in red rope or col- 
ored fiberine stocks. 2 popular styles. envelope prod- 
Wide range of sizes, including those for ucts 

Burroughs and National Cash Register 
machines. For money’s sake, get ’em! 


Write any one of 
our factories for 
samples and 
complete infor- 
mation on these 
and other fast 
selling Justrite 


VOUCHER STYLE 


NORTHERN STATES ENVELOPE CO. 
300 East Fourth Street «+ Saint Paul 1, Minnesota 


JUSTRITE ENVELOPE MFG. CO., INC. 


523 Stewart Avenue, S.W. « Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street « Jacksonville, Florida 





Direct to you— 
we do not sell consumers 





--- for more details circle 145 on last pag2 





Bill Goss to Cover 
West for NSOEA 

William W. Goss has been ay point. 
ed to the newly-created post of West. 
ern manager for the National Station. 
ery and Office 
Equipment — Asgp 
the first move jy 
a plan to develop 
an NSOEA | field 
staff. Mr. Goss re. 
signed his  positioy 


effective May 1 as 


president of the 

Shaw & Borde; 

Co.., Spol ane 

Wash. He is ex. 

Goss pected to relocate 

in California, from where he will  sery 
lealers in the 11) Western states 


Another field worker will be named 
soon to work out of NSOEA’s offices jy 
Washington, D.C., in keeping with th 
trade group’s plan to expand personalized 
field service for members. Other addi. 
tions to the field staff may come later 
according to the Association. 

J. Howard Patrick, president of NSOBA 
stated that in selecting these men_ tw 
special qualifications were sought: ability 
to represent the association in a rounded 
and effective manner in the field, an 
willingness to work continually in any 
part ol the country. 

Mr. Goss’s duties include: 

Calling on dealers and helping ther 
use NSOEA facilities and management 
manuals; acquainting non-member deal. 
ers with the services of NSOEA; assist 
ing governors and Travelers club pres- 
dents in planning regional activities; help- 
ing local stationers’ organizations in_plan- 
ning and conducting meetings. 

The new Western manager has owned 
his own office supplies and equipment 
store and has held top executive positions 
in other firms. He is a past governor of 
NSOEA’s Pacific Northwest district. 

Succeeding him at Shaw & Borden, a 
J. K. Gill Co. affiliate, is Harold T. Noble 
former assistant general manager and viee 
president. 


Six Awards Presented 
By Wholesale Stationers 

Three bronze plaques for manufactur 
ers and three certificates for sales execu- 
tives were presented at the spring meeting 
in New York of the Wholesale Stationers 
Association’s school, art and_ stationery 
supplies division. 

The certificates for “Outstanding Man- 
ufacturers’ Sales Executives” went t 
Robert Wieringa, Paper Mate Co.; Al 
Krause, Eureka Specialty Printing Co.; and 
Joe D. Hale, manufacturers’ representa 
tive. 

Bronze plaques for outstanding contt- 
butions toward improved manufacturer- 
wholesaler-retailer relations went to repre 
sentatives of the C-Thru Ruler Co., Acme 
Shear Co., and C. Howard Hunt Pen Co 
The plaques were accepted by Miss Jennit 
Zachs, B.C. (Duke) Deuschle, and Jobr 
Kolb for their respective companies. 

Guest speaker at the meeting was Dr 
Lynn Stockman of Northwestern Univer 
sity on “Training Your Wholesaler Sales 
men to Serve the Retailer Better.” 
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BINDAFILES 

BRIEF COVERS 

CARD GUIDES 

CHECK GUIDES 

DRI-LABELS® 

EXPANDING FILES 

FILES 

FILE FOLDERS 

FILE GUIDES 

FILING SUPPLIES MADE TO ORDER 
FLEXINDEX® 

FORM CARDS 

INDEX CARDS 

PENDAFLEX® 

RED FIBER EXPANDING PRODUCTS 
ROL-LABELS® 

SHELF FILING SUPPLIES 

STORAGE FILES 

TABULATING GUIDES 


Oxford Filing Supply Co., Inc. 


Main Office and Plant in GARDEN CITY, N. Y. 
Factories in ST. LOUIS, LOS ANGELES and AUGUSTA, Ga. 
Warehouses in CHICAGO and DALLAS 


In Toronto, Luckett Distributors, Ltd. 





















The Lady KOs a nefoulation | 


She’s Oxford’s “Little Girl Blue.’ And to filing supply dealers and 
filing supply customers all over the nation she represents “the first 


name in filing.” 


That’s quite a reputation to live up to. But she—and Oxford—have 
a system: Offer the best products at the lowest possible cost, the best 
dealer service at no cost whatsoever! 


And so it is with the full line of Oxford filing supplies. Starting with 
Oxford Pendaflex, the revolutionary hanging, sliding file folders that 
operate like a filing machine, and going right on down the line to the 
new Oxford Bindafile in 14 sizes . . . Oxford products are made to 
satisfy, priced to sell. Dealers call the full Oxford line “the backbone 
of the business.” Customers look for the bright blue packaging and 
order Oxford by name. 


When it comes to dealer service, Oxford’s Little Girl Blue is in a class 
by herself, offering: National Advertising - Nationwide Distribution 
- Warehouses and Plants Across the Country + Fast, Inexpensive 
Stock Delivery + Research and Product Development + Training 
Schools + Regional Dealer Workshops + “Filing Ideas Centers” 












pfosd 


FIRST NAME 
IN FILING 
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Show Attended by 300 


EARN MORE More than 300 persons from the Upper Midwest attenced th 
WITH fifth annual Merchandising Fair and Sales Clinic sponsored by 
Federal Stationery Company’s St. Paul wholesale house serving 








AMERICA’S MOST 
ADVERTISED. .. MOST 
ASKED FOR MANIFOLD 
CARBON PAPER SET 





Ed Williamson, left, of Chicago Desk Pad Co., shows line to Ray 
Gorden of Circus City Printers, Baraboo, Wis., at wholesaler’s mer- 
chandise fair. 





HURON COPYSETTE is advertised in 
leading magazines on a regular schedule to 
make your selling job easier, yet it costs no 
more than non-advertised brands. 





Ralph Moser, left, and Ralph Kettler of Federal Stationery Co. said a 


. . 2 luncheon: “We live with our dealers every day and our interest does 
Your customers will want to buy this rec iar aay Sa ak lees le” 
ognized brand name leader. You owe it to ap 
office supply dealers in Minnesota, Wisconsin, Iowa, Montana TH 
them to stock HURON COPYSETTE .. . a a 
they will ask for it by name! The Twin Cities event in March, held at the Curtis Hotel in sa 


Minneapolis, was the second of a series of six commercial station- 


Here’s what you get when you stock ery shows being put on this year by the Federal-Carpenter 
HURON COPYSETTE for your customers: organization. 


Sixty lines of merchandise handled by the wholesaler were on 


display for a total of 14 hours at the Friday-Saturday show et 
FREE DIRECT MAIL PIECES @ FREE SAMPLE FOLDERS Close to 300 dealer personnel attended the show. Hosts were 


FREE AD MATS @ IMMEDIATE SHIPMENTS FROM aly T ry “SW 
STOCK @ DROP SHIPMENTS IN YOUR NAME | 
UP 
>. . 


Patented | 


Huon 


* Licensed under 
Kerr Patent No. 
2,557,875 
PULLOUT Style 


AvaHlable in MANIFOLD CARBON PAPER SETS 
Canado through ¢ 

APSCO PRODUCTS, 
LTD., Toronto, 
Canada 














Addre Inquiries to Dept. F 


PORT HURON SULPHITE & PAPER CO 


PORT HURON, MICHIGAN 





Sales Offices: Ridgewood, N.J. © Wilmette, III. e = Mi 
Warehouses: Ridgewood, N.J. @ Chicago. Ill. @ East St. Louis, Ill. Roger Hassinger, left Redwood Office Supply, Redwood Falls, oe 
examines briefcase by Stebco, a line represented by Fred Storlie, right. 
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Montana THE PRESIDENT OF SWINGLINE 


Hotel in _ 

station- l . Te . \ oO You'll always find the President of Swingline in there pitching for 
ape l ) Cc ‘S you... working with you to help move merchandise off your shelves. 
were ° How? By supplying you with the merchandising and promotion 
y_ show. Mme rC ) Al 1¢ ] Se aids you need to increase sales. Use the Eye-stopping Window 
its were Hb & CL. » Displays, Sales-building In-Store Displays, Provocative Follow-up 


Material, Swingline makes available to you. They’ll produce more 


» 
ft a a ~ sales for you because Swingline backs you up with dramatic full 
QO \ ( ) ul page color advertisements in U.S. News and World Report, Busi- 
a ness Week, and Newsweek, plus Purchasing Week, Today’s Secre- 
’ I >| ¥IXO tary, etc....the largest campaign in Swingline history. Write for 
S 1e \ CS details or see your Swingline Sales Representative. 








re desks across Speedpoint — the only pre- 


Seer nm 
the country than any other brand mium staples sold at list 
4 ra ® 
INC. LONG ISLAND CITY 1, NEW YORK 


World's Largest Manufacturer of Staplers for Home and Office « In Canada: Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Canada 








, Minn, 
e, right. 
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PLUS TAX 
B.f. Paeue © 
AGENCY, Inc. 


709 SECOND AVENUE, NEW YORK I16, N.Y. 


DEALERS...Exclusive Sales Territories 
available... WRITE or WIRE NOW! 
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lin St. Paul, assisted by Ralph Moser, senior vice president 9 
Carpenter Paper Co 

Guest speakers at a Saturday luncheon included humors 
Sam (Stuttering Sam) Hunter of Tulsa; Billy Bye, busines 
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manager Ralph Kettler and his staff of Federal Stationery ( 


manager of the Minnesota Vikings pro football team; and Tog 


Mee, public relations man for the Minnesota Twins big leagy 


baseball team 


A similar show was held earlier in the year at Dallas ap 
one was scheduled in April at Denver. The same wholesa) 
organization plans three other 1961 shows: in Oklahoma Cit 


Kansas City and Houston 





H-O-N Acquires Luxco 

C.M. Stanley, H-O-N Co. of 
| Iowa, recently announced that his company had acquired all the 
stock of Luxco, Inc., He described th 
acquisition as “another move to provide dealers with a complelg 
H-O-N_ office 


Luxco product line 


president of the Muscatine 


of La Crosse, Wisconsin. 


line of 
The 


| stands, stools and personal files 


equipment 


consists of office chairs, machine 
Employment in La Crosse is 
approximately 40. The operation of the company will conting 
with the retained, 
Robert Luxford will be the vice president in charge of operations 


through the Lux 


there present Luxco management being 


Luxco products will continue to be sold 





sales distribution system In addition, a complete line ¢ 
chairs, stools and machine stands will be made in La Crogge 
to be sold under the H-O-N trade name through the H-O¥N 
sales organization 
Window Display Winners 
Named by Remington Rand 
| More than 2,200 dealers participated in a recently concluded 
| “Rent Your Window” promotion by Remington Portable Type- 
| writer Division 

All dealers who took part in the program, which involved 
devoting their windows to Remington portables for a 30-day 


number of ma 
In addition, the 
several hundred dealers who sent photos of their window displays 


to the 


promotion. 


period, were paid in cash in proportion 


chines they ordered during the 


received an additional $3 and were entered in the contest for 
Savings Bond _ prizes 
Fifteen winners of Savings Bonds of from $1,000 to $10 


Kansas City, Mo.; Partlow & Tyler 


were Chaffee Sales Corp., 








Laurel, Miss.; American Typewriter & Office Machine Co., Mil- 
waukee; Mobridge Reminder, Mobridge, S.D.; The G.M 
McKelvey Co., Youngstown, O.; A & E Supply Co., Duluth, 
| Minn.; Holyoke Typewriter Co., Holyoke, Mass.; Hubbs Office 
Supply, Pecos, Texas; Kosiba Office Supplies, Detroit, Mich; — 
Nashua Office Equipment, Nashua, N.H.; Pendleton Drug 
| Store, Pendleton, Ore.; Proctor’s Jeweler, Fresno, Calif.; Shaffer 
Co., Roswell, N.M.; Tampa Typewriter Service, Tampa, Fla; 


Ed 


Tigges, Jeweler, San Francisco. 













$1,000 Savings Bond, for this entry in Remington’s “Rent Your 
Window” display contest. 
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— Roses 300 Grapes 3.00 4 
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MILLIONS WILL BE IMPRESSED! Montag Designs a Gift Box for Every Personality and Every Price... 
ever so much to offer for a dollar as a gift of Montag yet nothing so fine as an elegant cabinet of fine writing papers. 
pe Sure your Montag assortment covers all your customers for the all important Holiday Selling. 


it prize, @ 
Rent Your 


TIONER atag, Inc., New York * Atlanta « Dallas * Represented in Canada by Barber-Ellis 
TA 
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First NSOEA Regional 
In Atlanta Draws 500 


There were mixed reports following the 
first two meetings in the regular spring 
series of regional conventions conducted 
by the National Stationery and Office 
Equipment Assn. Close to 500 dealer per- 
sonnel, manufacturers and travelers at- 
tended the District 4 meeting in Atlanta, 
an increase in attendance of about 20 per- 
cent of the 1960 attendance. District 9 
attendance at San Antonio, Texas, was 
just under 300, below expectations 

Unanimous approval, however, has been 
expressed for the quality of the pro- 
gram and the informative nature of the 
sessions at the regional conventions. 

Workshops and panel sessions on how 
to get new business, managing inventory, 
selling the automated office, and _ public 
relations for the dealer offer a wealth of 
useful information. 

Douglas H. Russen of Zac Smith Sta- 
Birmingham, Ala., is the new 
governor of District 4. Paul Fiske of 
Dallas Office Supply, Dallas, Texas, is 
District 7, 
includes Texas, Arkansas, Louisiana and 
Oklahoma. John F Lydiard of Sanford 
president of the Southern 


tionery ( ‘o., 


governor of the new which 


Ink is new 
Travelers. 

The Texas Travelers elected R. W. 
(Bob) Silliman of 


It may have been the first time any 


Dallas as_ president. 


Traveler Club elected the son of a form- 
























Douglas H. Russen, center, receives gavel from Joe Rosolio, retiring governor of Distrig 
4. At left is new vice governor, J. L. Longino. 
























New lieutenant governors of NSOEA’s District 4 are shown with outgoing governor, 
left to right, J. Edge of Memphis; Alvin R. Bowen of Kinston, N.C.; ex-Governor Joe 
Rosolio; E. H. Burr of St. Petersburg; and Richard Gassenheimer of Montgomery, Ala, 
Not shown are Ralph McBride of Greenville, S.C., and A. S. Moldow of Atlanta. 
























tal tots 


better business forms because of a 


oon Eee == | 


Star Forms are sold only through authorized dealers. 
In no instance will Star sell direct to the consumer. 


v 
Star Forms are produced with quality papers. Work- ( 
manship by craftsmen with years of forms experience. 

Y 
10 to 14 day shipment on standard forms, 7 days t 
more on custom forms. This is a Star Forms Policy. 

¢ 

\ 
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EXCLUSIVE MFGS. OF REGISTER FORMS 
WRITE TODAY FOR OUR. SO PAGE CATALOG 
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For 1,001 Summertime Uses 


AVE GARROWAY SELLS 
G SARTER'S MARKS-A-LOT’ 


(Marker with Felt Tip) 
Starting May 25 
for 4 successive 
weeks on his 
~ national NBC-TV 
-. “TODAY” Show 
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First we introduced it. An instant seller. 
Then we advertised it nationally in LIFE. 





ie, Broke all records. Now we’re adding four 
. weeks of solid salesmanship by Dave 
he Garroway on the NBC-TV network! Get VA 
a ready for the sales stampede by summer- kdl ADVERTISED IN 
ys time users. | i ; : 


Stock up on MARKS-A-LOT, the “money 
marker.” And send for free colorful dis- 
play materials to bring in the customers 


4 
and make them buy! Write Dept. TV. amy 4% a i oF 


4 
©THE CARTER’S INK COMPANY, CAMBRIDGE 42, MASS. 
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Jimmy Elrod, left, executive vice presi- 
dent of Maverick-Clarke, and Charles 
Mortensen, gencral manager of NSOEA, 


examine new problem-solving sales tool. 





Bl 


New regional 





“% 
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officers in the Southwest include, left to right (front), Reneau Breard o 



























Dallas Office Supply. 


ya 






Whether it’s space-saving MODERN 
like the Spacemaster Series 
illustrated above ...or a JOFCO 
TRADITIONAL * MODULAR 
or CONTEMPORARY grouping... 


all feature the luxury found only 
in weed office furniture! 





Fine Wood Office Furniture . 


Monroe, La., secretary; Paul Anderson, Jr., San Antonio, treasurer; Paul Fiske of Dalla 
governor; Overton Crawford of Austin, vice governor; (rear) Bill Mason of Oklahom 
City, Edgar Jordan of Alexandria, La., Oliver Thomas of Lubbock, and E. C. Cook ¢ 
Little Rock, all four lieutenant governors. 
er president The late Ward Silliman, Appointed at Kistler’s 
father of Bob, was president of the Texas William E. Vogt has been named 
Travelers in 1937 stationery department manager for {) 
Other district meetings were scheduled W.H Kistler Stationery Co., Denve 
in Louisville April 28-29; Excelsior Springs, William Kistler, president, has also name 
Mo., May 4-5; Salt Lake City, May 12- Al Langfield as buyer, Earl Dossett ; 
13; Gearheart, Ore.. May 19-20; Des main floor sales head, and Reuben Pea 
Bob Silliman, left, ste sradkdent of the ar May o-ae; Spemgpieia, June rol * er of the Denver Cl 
Ricis Tancdion sud-con of & Commer weee- 9-3: Grossingers ee June 5-6: Virginia store Ir. Vogt, who has been wit 
dent, congratulates the newly-elected gov- Beach, Va., June 9-10; Saranac Inn, N.Y., Kistler’s since 1948, retains his post a 
ernor of NSOEA’s new District 7, Paul June 16-17; and Bretton Woods, N.H.., sales manager of the company’s gener 
Fiske of June 23-24 line division 


Sz aerte) 


The full-line source for fine quality 
wood office furniture... to meet every 
executive and general office need! 





No question about it! Being a JOFCO Dealer brings 
certain solid advantages. Consumer acceptance is strong 

. a benefit assured by the reputation for finely crafted 
furniture built over the years by Jasper Office Furniture! 
A full range of lines, built to quality standards, in a 
diversity of stylings . . . creates dealer reliance unique in 
so competitive a field. JOFCO Dealers have available a 
grouping to meet every customer demand! 


Some high-potential areas are still open for new JOFCO Dealers 
... one of them may be yours! SEND TODAY for fuil information! 
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JASPER OFFICE FURNITURE C 
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another first for AICO”! 


THE NEW 
“RIP-PROOF™ INDEX 
THAT MAKES 
ALL OTHERS 
OBSOLETE 


= tabbed with DU PONT’S 


en ar 
ver Clu 
een wil 
s post a 
*s gener 


Examine the Mylar index tab. FLEX /7 













very and watch it spring back to position. 
% [RY 10 TEAR (7, and be surprised at 
el its remarkable strength. FEEL ITS THINNESS, 


and imagine how it will reduce the bulk of 


- a 


indexed catalogs or sales manuals. This 


Yealers 
‘mation! 





is the first index ever to be tabbed with 
Mylar... the AICO “Rip-Proof” Index’! 





TATIONE 
















NEWS 


Office F 
Richard 
We the ' 


as alot 


Fn 


1957... AICO" INTRODUCED “RIP-PROOF” , 


MYLAR REINFORCING AND MADE 
ALL OTHER TYPES OF REINFORCEMENT 
OBSOLETE 








Facit, tr 
Dealer 


NOW ANOTHER AICO’ FIRST! Je: 
A “RIP-PROOF’* INDEX TAB THAT = |= 
WILL REVOLUTIONIZE INDEXING! = | °s: 








Yl fae 
* only will 
In additi 

50 times stronger! The AICO “Rip-Proof” Mylar tab nto two 

has amazing strength—more than 50 times stronger than — 

any plastic tab now in use. Means years more wear! les he: 

New Yo 

40% less bulk! This remarkably-thin index tab has only New © 

60% of the bulk of now-obsolete plastic tabs. This new Carl E 

“slim look”’ makes indexed catalogs, reports, manuals and gh 

presentations look neater...does away with the bulky appear- Moines § 

ance they use to have. Ring books can hold more pages, too! on ” 

ager and 

Tougher beyond our measure! These tabs won't isistant 

break or crack as plastic tabs do. Mylar is so tough we “age 

could not measure its cracking point! wer, wil 

Posters 





Be sure you say “AICO® Rip-Proof’® the next time you order indexes! § 1961 1 
Tear out this sheet for your information file. For samples write to the closest 
AICO plant listed below: 











__J AICO*\L__c. 5. aicner company ie 


426 S. Clinton Street 333 Cactus Drive Aigner Index Company 
Chicago 7, Illinois Oxnard, California 44-16 23rd Street 
Long Island City, New York 





© G.J.A. 1961 No. RP-61 Printed in U.S.A. 





5! 
st 














NEWS 


Office Planner Added 

Richard Westacott, furniture supervisor 
the J.K. Gill Co., Portland, Ore., 

sunced the appointment of Ernest 

Markewitz to the 


as all 


sales staff. Mr. 
Markewitz, who 
will specialize — in 


office planning, 
formerly with the 
Bushong Co. and 


with Kubli- 


was 


recently 
Howell. 

Gill’s has recent- 
ly completed a 
Office 
fourth floor to feature dis- 
office 


need, 


new Design 


Markewitz 
Center on the 


lays of complete units for every 


odern business 


Facit, Inc., Announces 


Dealer Sales Contest 
thousand-dollar 


Twelve cars, SIX savings 
honds. and six color television sets. will 
ve awarded winners of a “Facit Sales 
Rally” nationwide sales contest for Facit 
and Odhnor dealers. The contest runs 
fom April through August and all deal- 
ers, regardless of size or territory will 
have an equal chance to win, according 


to Karl Siewert, president of Facit Ine. 
Contest rules place entrants in six 
markeling areas where they will compete 
only with dealers in their own territory. 
In addition, contestants have been placed 
unto two divisions within the territories 
lepending on their sales potential. Com- 
plete details are available from  Facit’s 
sales headquarters, 404 Park Ave. So., 


New York 16, N. a 


New Owners in Des Moines 


Carl E. Collins and H.J. (Bing) Bog- 
itto have arranged to purchase the stock 
of Mr. and Mrs. Frank Zeller in the Des 


507-11 Locust St., 
Collins has 


Moines Stationery Co., 
Des Moines Mr. 


president 


become 


executive vice and general man- 


wer and Bogatto is vice president and 
assistant’ general manager. William M. 


resigned. Mr. 
Zeller, 


remain as 


Anderson has 
dent, and Mrs. 


irer, will 


Zeller, presi- 
secretary and treas- 
officers and consult- 


ants, 


Posters Offered for 

1961 Letter Writing Week 

More 200,000 streamers 
and posters will be distributed to promote 
the 24th annual national Letter Writing 
Week, Oct. 1 to 7, it 
the sponsor, the 
Tablet 


City 


than window 


was announced by 


and 


York 


Paper 
Manufacturers Assn., 


Stationery 


New 


The two-color streamer is new 
and features the same slogan as last year, 
Links to Friendship”. The 
yellow, are ideal for 
the fall season, and are particularly popular 


in design 


. 
Letters are 


colors, 


brown and 


in the stationery industry. 
About 100,000 streamers and _ posters 
will be displayed in post offices. The re- 


maining streamers, together with publicity 
and promotion material, will be distributed 
to department, stationery, drug, variety, 
hook and college stores. 

For the 


fourth consecutive year, an ex- 
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make money « keep it™ =~ 


24” non-suspension 


STEEL FILE 


¢ 4 Ball Bearings to each Drawer °* Side 
Locking Follow Blocks ¢ Extra Reinforced 
Roller Track * Gravity Drop Prevents Drawer 
from Roiling out © Sparkling Non- Tarnish 
Aluminum Trim * 16 Gauge Girder Channeis 
¢ Durable Baked Enamel Finish « Extra Welded 
Corner Bottom Plates * 4 colors * In Letter 
and Legal Size, with or without Plunger Lock 


NEW! “ Budgetfine 


\ 


when you sell K«C quality 


oO. 4 


— 


Write, 


a 


your profits on our fast-moving promotional steel 
equipment. 


| Files, 


steel, 


wire, 


* C quality cuts costly servicing, so you nccp 


desks, combination units 
oll are precision 


quality-finished in a 


storage cabinets, 
made of heavy gauce 


choice cf colors. 


phone TODAY for catalog and price list. 


Newspaper Mats Available 


METAL PRODUCTS CO., 
1007 Greene Ave., 


Brooklyn 21, 


INC. 


N. Y. @ HYacinth 1-4510 


OVER A DECADE OF QUALITY AND PRECISION IN STEEL EQUIPMENT 


Representatives: 


aor er Ce Ce ee 


SEA 
FOAM 
BOND 


a few choice territories available; 


Inquiries invited. 
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CARBONSETS 


SAVE 
TIME 


Bi 


BECAUSE . 


Foam Bond. 
BECAUSE... 


. . every set contains 
top quality water-marked Sea 


Carbonsets cost no 


more than unwater-marked sets. 


printed on every set. 


BECAUSE .. . they’re self-teach- 
ing. Complete instructions im- 


8 / WRITE TODAY FOR A FREE SAMPLE PACKET OF CAR. 
ee yourself. BONSETS. Dept. MS- 661 


STATE HIGHWAY 10 


HANOVER, NEW JERSEY 
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NEWS . 


tensive public relations campaign to pro- 
mote personal correspondence will be con- 
ducted by Ruder & Finn Inc., New York 
City. Proclamations calling attention to 
the 1961 Letter Writing Week will be 
issued by the Postmaster General, gover- 
nors, and mayors 

Retailers can obtain window streamers 
and other materials, from the sponsoring 
manufacturers: Atlas Paper Box Co.; J. C. 
Blair Co.; The Camp Manufacturing Co.; 
Carolina Pad & Paper; Crane; Cruden Mar- 
tin; Crusader Paper Products Mfg. Co.; 
Eastern Tablet Co.; Eaton Paper Corp.; 
George W. Fox Paper Co.; Hopper Paper 
Co.; HyTone Div., Western Tablet & Sta- 
tionery Corp.; Kalamazoo Stationery Co.; 
Lakeside Central Co.; Montag, Inc.; Nifty 
Manufacturing Co., Div., Osborn Midwest 
Paper Co.; Plymouth Stationery Co., Rey- 
nolds Manufacturing Co.; Roaring Spring 
Blank Book Co., Rockmont Sales Co.; 
Sangamon Co.; Sharon-Mercury Division; 
Simpson Paper Co.; Southern Central Co.; 
Southern Maid Tablet Co.; Southwest Tab- 
let Mfg. Co.; Springfield Photo Mount 
Co.; Springfield Tablet Mfg. Co.; Stuart 
Hall Co.; Wesley & Winter, Inc.; Western 
Paper Converting Co.; Western Tablet & 
Stationery Co.; and White & Wyckoff. 


Partner Bought Out 

Paul D. Wherley recently announced pur- 
chase of his partner’s share in the Central 
Office Supply, 17 First St. SW, Minot, 
N.D., making him sole owner. Mr. Wherley 


e Anchors Typewriter Firmly 
Millions of microscopic suction 
cups in the surface eliminate 
slippage, the greatest source of 
annoyance to typists. 

Reduces Noise Acts as an 
acoustical base . . . absorbs noise. 
Lessens Fatigue 

Increases Speed and Accuracy 

STRATE 

Standard and Electric sizes — eggshell, 

tan, green, gray colors 


ENOR CORPORATION 





had been in partnership with Raymond 


M. Goosen since 1959. 


The business was 


formed in 1951 in what had been a gift 
shop. No major changes in the operation 


of the company are planned. 


New Officers Elected 
By Boston Stationers 


has been elected 1961-62 president of 


the Boston Stationers 


Assn., according to er ‘ 


Ss . 
Michael Ohanian of L.E. Muran Co. \ 


the monthly news bulletin of the New 


England Travelers Club 
Other officers are Abraham Feinzig of 
Hammond Stationery Co., 


RE-ELECTED — James K. Boling, left, 
president, presents gavel to Gilbert B. B 


first vice pres- elected president for a second year 


ident; George Kandres of Matrin Moldow members of the Wood Office Furniture 


Associates, second vice 


president; and stitute at their 19th annual meeting. 


Daniel L. Hurley of Nigro-Kuester, third president is Robert M. Fleming; treasurer 


vice president 


Lease Plan Announced 


R. E, Sturm; and directors are John 
Eckert, Edward A. Cotton and Charles 
Hayworth. 





Remington Rand Systems is offering a 
new lease plan for its line of office equip- Industry Marketing Manual 
ment, which includes office furniture, ver- Issued by Wholesalers 


tical filing equipment, 


bureau equipment 


Ortner Films Wildlife 


A new 30-minute 


microfilm equip- A “1961 
ment, insulated products and _ library 


Stationers’ Industry Man 
has been issued by the Wholesale 
tioners Assn., 1609 Sherman Ave., Ey, 
ston, Ill F 


The plastic bound manual is design ' 


color cCocumentary to serve as a special year-long referey 


on African wildlife has been produced and book for manufacturers and wholesg 


presented to the Brooklyn Children’s Mu- regarding actual marketing policies of ¢ 


seum by Samuel Ortner 


Dispenser Corp. and 


of Seal-O-Matic firms in the industry, the actual distrib 
Flash Manufactur- tion facilities of wholesalers, current fi 


ing Co., Newark. The film was compiled ings on the cost of operations and pi 


at the request of the museum and photo- tices within the industry. 


graphed during a_ recent 


*Unda Wunda is a trademark 


of the Enor Corp. 


55 Woodbine Street 
Bergenfield, New Jersey 


can safari in Tanganyika and Kenya. handled and territories of the coun 








five-week Afri- Besides describing the facilities, Ii 


PRE-SETFOR 
PERFECT PUNCHING ” 


& No adjustments, no gauges, 

nothing to mark — 
just insert paper 
and squeeze! Clix 
punches are permanently 
pre-set for proper center 

PAPER distances . . . save time 
and waste motion. 
Always accurate, 


PU N C H ES jamproof, trouble-free. 


CLIX 
DOUBLE DUTY PUNCH 


MODEL 32 
List $5.75 


CLIX 


are also available in: 





1-Hole Punches — Model 100X — List $.65 

2-Hole Punches — Model 2 — List $2.75 for 5” —12” sheets 
3-Hole Punches — Model 3 — List $3.75 

7-Hole Punches — Model 7 — List $7.50 





: ae 
See your Wholesaler or write to 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 
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AT THE 
REMINGTON 
“LIFE TEST” 

LAB! 


This “truck” jogs Remincton adding machines 
over every bumpy road from Maine to California 


it’s one thing for an adding machine | strain on a package than a truck new materials and another test trip. 
to come off the assembly line in top lumbering over 1,000 miles of coun- Even with rush deliveries, your 
working order. Another thing entirely try roads. Three hours of this and Remington adding machines arrive 
to keep it that way, delivered. we’ve blump-blumped the equivalent as finely tuned as when they left us 
Enter Remington’s “Life Test” of a trip from Maine to California. No heroics intended. Makes life 
Lab, With strange equipment and Then, just in case a trucker is all harder for us. But easier for you. 
fiendish tests. thumbs, we drop the package 4 feet And for your customers, too. 
That erratic machine you see, does — machine and all — onto a concrete 
nothing «|se but bounce packages. Up _ floor. Twice. 
and de Side to side. Front and After this “voyage,” engineers ex- Office Machines Division | 
back. 7 e dimensionally. amine the machine. A hint of wear Fe. * t 77, , 
In one hour at the lab, it puts more would mean starting over again with o 
DIVISION OF SPERRY RAN y t 
ng machine profits, the man to see is from Remingtoa. Contact your nearest office or write Remington Rand, Dept. 061-MS, 315 Park Ave. South, N. Y. 10, N. Y. 
- - for more details circle 154 on last pag2 
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Fisher 
BALL PENS 


MEDIUM POINT 


39¢ 


EXTRA FINE POINT 


® ALL COLORS 

® REGULAR INKS 

® REPRODUCING INKS 
@® MEDIUM POINTS 

® FINE POINTS 


Fisher 
MEANS QUALITY 


and 
EXTRA PROFIT 
FOR YOU 


WRITE FOR CATALOG 


FISHER PEN CO. 


FOREST PARK, ILLINOIS 
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wholesalers, the volume gives detailed in- 


formation on the distribution policies of 


— | 
hundreds of manufacturers. In the listing | 


of manufacturers, for instance, it is indi 
cated that more than 230 industry firms 
provide a functional discount for whole- 
salers 

More than a thousand manufacturers 
and wholesalers were holders last year of 
copies of the “Manufacturers and Whole- 
salers Directories,” which were the pre- 


decessor to this new 1961 manual 


Regular supplements to the manual are | 


to be provided during the year 


|K. C. Stationers Seek 


Freight Claim Speedup 

A resolution seeking faster payment of 
freight claims on damaged merchandise 
was adopted recently by the Kansas City 


Stationers Assn Copies of the resolu- 


tion have been sent to other stationer 


groups in an effort to pul national pres- 


|sure on the Interstate Commerce Com- 


mission to rule that carriers pay for 


| goods damaged in transit within 14 days 


|after receipt of a claim 


The resolution follows 

“Whereas, pursuant to Interstate Com- 
merce Commission regulations, all motor 
carrier charges must be paid within seven 
(7) days, and 

“Whereas, merchants are not always 
able to select the motor carrier delivering 
their merchandise and it is the usual 
practice for motor carriers to delay the 
recognition of claims for merchandise dam- 
aged in transit, and 

“Whereas, merchants have no control 
over such unfair practices 

“Now, therefore, be it resolved that 
the Kansas City Stationers Association 
requests the National Stationers Associ- 
ation to petition the Interstate Commerce 
Commission for a regulation requiring all 
common carriers of freight by motor car- 
rier to either pay or reject all claims for 
merchandise damaged in transit within 
fourteen (14) days after receipt of a 


written claim.” 


Eaton to Use Television 
A major point in Eaton’s fall-holiday 
presentation at the New York Stationery 


Show was that gifts of Eaton letter pap- 


ers will be promoted on the Dave Gar- | 


roway-Today Show over 158 NBC tele- 
vision stations next November and De- 
cember. Prior to the announcement, 
Eaton said no social letter paper manu- 
facturer had used network television. Ex- 
tensive promotional materials will be 
available to retailers for tie-in with the 


Garroway programs 


Sales Up 44 Percent 

The Eversharp Pen Co., a division of 
the Parker Pen Co., announced its volume 
of sales to U.S. retail and wholesale out- 
lets was up 44 percent in the first quarter 
of 1961 over a similar period a_ year 
earlier. March sales alone were reported 
to have increased 69 percent. New prod- 
ucts, P-O-P displays, increased promotion 
and the integration of Eversharp and 
Parker sales forecs were credited for the 
increase. 


"Stocking" up on 
TUTTLE Xmas Wraps. 
results in surprising 

holiday profits! 


ROLL GIFT 
WRAP BOXES 


GIFT PACK 
ENSEMBLES 
WITH RIBBON 
AND CARDS 


GIFT WRAP ROLLS 
IN CORNER WINDOW 


PLAIN OR 

DECORATED 
SINGLE ROLL 
GIFT WRAPS 


JUMBO 
GIFTWRAP 
FOLDS & 


CHRISTMAS 
TABLE ENSEMBLES 


Y 

Gay ‘'Holly-Tree’’ pattern 

is sure to be a big seiler 

— features wet-strength 

Table Covers, 

Luncheon and 

Cocktail Napkins, 

Plates and NEW YORK 

Handle Cups. 225 W. 34th St 
6-1487-8 


fel ile Vere) 
20 N. Wax 
CEntral 6 


TUTTLE PRESS COMPANY 
APPLETON © WISCONSIN 


Paper Specialties yeu want from One Source 
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KO-REC: 


3 de 
packages 
0-REC-KIT 
¢ new com! 
ation pack tk 
contains be 
Ko-Rec-Ty 


a 
Ko-Rec-Co 
Retails at | 
same price 
a regu 
package 
Ko-Rec-Ty 
Handy, c 
enient, sure 
a best sell 


A comp 
hensive assc 
nt of six d 
Superb qua 
JUST RI 
ribbons. M: 
om long ste 
gyptian cott 
inked wit 
Special rib! 
ormula to § 
Sharp, | 
Wearing | 
formance 
tase of cori 
tions vy 
Ko-Rec-T; 


rd. in U.S.A, 


KO-REC-TYPE COUNTER DISPLAY 
CONTAINS: 


3 doz. 
packages of 
O-REC-KITS, 
¢ new combi- 
ation pack that 
contains both 
Ko-Rec-Type 


and 
Ko-Rec-Copy. 
Retails at the 
Same price as 
a regular 
package of 
Ko-Rec-Type. 
Handy, con- 
enient, sure to 
pe a best seller. 


A compre- 
hensive assort- 
nt of six doz. 
Superb quality 
JUST RITE 
ribbons. Made 
om long staple 
zyptian cotton, 
inked with a 
Special ribbon 
ormula to give 
Sharp, long 
Wearing per- 
formance and 
Case = correc- 
ions with 
Ko-Rec-Type. 


rd. in U.S.A, 


NO». MORE ..ERASING! 


¥ 


6 boxes of KO-REC-COPY 
carbon paper. Absolutely the 
finest carbon paper in its field. 
100% rag tissue with special 
carbon ink formula that gives 
longer wear and better mani- 
folding results. Plus the impor- 
tant extra of ease of correction 
when used with Ko-Rec-Copy. 


Handsomely designed 3 color 

box, cellophane wrapped. Con- 

tans bonus gift—a handy size 
ck of Ko-Rec-Type and 
Rec-Copy, 


3 doz. regular 
packages of 
KO-REC-TYPE, 
America’s best 
selling type- 
correction paper. 
The package 
seen throughout 
the nation on TV 
and in magazines. 


Here’s the smart, new way to make extra sales from your many Ko-Rec- 
Type customers. This colorful, eye-catching counter display reminds cus- 
tomers not only to purchase Ko-Rec-Type but carbon paper and ribbons 
as well. 
They'll like its “one stop shopping” convenience and they'll like the way 
Just Rite ribbons and Ko-Rec-Copy carbon paper give them top quality 
performance and ease of correction with Ko-Rec-Type and Ko-Rec-Copy. 
This attractive display is ideally sized, only 13 inches wide, yet contains 
over $225 worth of retail sales. Use the order blank below to get this 
profit-packed display at a special, low introductory price. 
SPECIAL INTRODUCTORY OFFER 

EATON ALLEN CORP., 170 Tillary Street, Brooklyn 1, N. Y. 

Please send me the Ko-Rec-Type counter display containing 3 doz. 

Ko-Rec-Kits, 3 doz. Ko-Rec-Type packages, 6 boxes of Ko-Rec-Copy 


carbon paper, and 6 doz. assorted Just Rite typewriter ribbons, all for 
the special introductory price of only $79.50. Bill me later. 


name 
company 
address 
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Srna Sted. 


PRESENTS TWO OF THE 
NATION'S MOST OUTSTANDING 
CHRISTMAS CARD ALBUMS BY 




















wit 


THE 
SAME SENSIBLE 
PRICING WHICH MADE 
THE TYRUS WONG ALBUM 
SO POPULAR LAST YEAR WILI 
PREVAIL AGAIN THIS YEAR 
NITH CUSTOM IMPRINTING IN 
BOTH NEW YORK AND CALI 
FORNIA. FOR INFORMATION 
REGARDING THE AVAILA 
BILITY OF P. G. ALBUMS 
IN YOUR AREA 
WRITE 


ANMCGAA, 


Me Afro 


INCORPORATED 
Doing one thing better... 
Personalized Christmas Cards 


5914 NAPLES PLAZA 
LONG BEACH 3, 
CALIF. 
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Wholesalers Schedule 
Chicago Meeting Sept. 27 

The board of control of the Wholesale 
Stationers Assn. has announced that the 
postponed annual convention of the WSA 
will be held at the Blackstone Hotel, 
Chicago. on Wednesday, Sept. 27 

The convention will include 9:30 a.m 
sessions at which the office supplies di 
vision and the school supplies division 
will hold separate meetings Luncheon 
and an afternoon session will follow 

Theme of the meeting will be “Success 
ful Selling Strategies for the 60s.” Awards 
will be made to three outstanding man 
ufacturers in the office supplies division 

New members of the board of control 
elected in April are William Santelman 
Universal Manufacturing 
Angeles, and Norbert 
Adams, Baltimore 


Stationers, Los 


Schmidt, Paul M 


Forms Forums Announced 

Transkrit Corp., New York City, spe- 
cialist in hot wax spot carbonization 
and magnetic ink encoding, has announced 
sponsorship of a series of “Forms Forums” 
under the direction of Ray Marien, pur- 
chasing manager-printing of the Olin 
Mathieson Chemical Corp. The forms 
are part of a program to serve the in- 
dustry by bringing together top author- 
ities for discussions toward the advance- 
ment of efficiency and economy in forms 
control. 


Suppliers Announce Moves, 
Plent Expansion Plans 

Hamilton Cosco, Inc., has announced 
plans for a 115,200 square foot addition 
to its Columbus, Indiana, plant to be 
completed late this year 

Jayem Sales Corp. has relocated its 
factory at 53rd Street and First Ave., 
Building No. 7, Brooklyn, N.Y. The 
move adds 25,000 square feet of manu- 
facturing space to speed production and 
delivery times. Offices and showroom 
remain at 230 Fifth Ave., New York. 

A million dollar expansion move will be 
made when Ace Fastener Corp. shifts 
production to a new and larger plant on 
June 1. The new Chicago plant provides 
50.000 square feel of space 

Service to Royal Metal dealers in every 
part of the country will be favorably 
affected by a June move into a _ new 
plant at Michigan City, Ind., the com- 
pany says. The building includes 150,000 
square feet of factory space and 7,500 
square feet of office area 

Albany Novelty Mfg. Co., manufactur- 
ers of visible acetate products with its 
main office in Boston, has moved _ its 
New York office and stockroom to larger 
quarters at 350 Broadway, New York 

The Remington Rand Portable division 
has reorganized its field sales force and 
established 15. strategically located dis 
tribution points from which to supply its 
dealers. The field force now numbers 46 
men and fully stocked distribution cen- 
ters are located in Atlanta. Boston. Buf- 
falo, Chicago, Cleveland, Dallas, Denver, 
Kansas City, Los Angeles, Minneapolis, 
New Orleans, New York, San Francisco, 
Seattle and Washington 


For: 
HOME 
holds recipe 
shopping lists 
notes. 


keeps impor- 
tant papers 
in easy reach. 


maps, sales 
Calls, pads 4! 
tach anywi 
on dashboarc 


MR. DEALER: Powerful permanent magnet and 
heavy-duty paperholder give the Magnelit 
“Quick-Clip” tremendous utility value evel 
where. Easily moved from one location ® 
another, attaches in an instant, hundreds @ 
important uses. 

Magnetic “Quick-Clip” is handsomely finished 
in antique copper or brass and mounted 0 
individual or dozen cards in a colorful, ee 
catching display. Attracts attention, tells it 
own story, appeals to everyone. 


For Further Information, Contact: SOE! 


DEVICES CORPORATION 
Ridgetieid, Connecticu'! 
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NO. X291 

s PERFECTLY 

BALANCED FLAT PATTERN ILLUSTRATED 
odei LIGHT WEIGHT 
». 15 — COMFORTABLE 

TO HOLD. ‘eaiaaall 

Retail 












































































































-— 
Se yicD. 6 ALSO AVAILABLE WITH HOLE 
| BY OFFSET HANDLE X292 FOR 
VAN DYKE [ror HANGING 
ASSOCIATES, 
ONE OF “EXTRA-EASY” 
“icone, [PICK UP. = 
INDUSTRIAL 8 
DESIGNERS GRADUATIONS 
FOR QUICK 
MEASUREMENTS. 
[ ru NICKEL PLATED fem 3 , 
Cat. Stand. Weight 
No. Packing Per Doz. 








X291 
X292 1 Doz./Box 14 oz. 


| THE ACME SHEAR COMPANY 


1 Doz./Box 14 oz. 













FINE TIP 
FOR EASY 
INSERTION. 































QUALITY BRIDGEPORT, CONN. © — BEDFORD, P. Q., CANADA 
GUARANTEED World's Largest Manufacturer of Scissors and Shears 
BY THE 





WORLD’S LARGEST 
MANUFACTURER OF 
SCISSORS AND SHEARS. 









To 














SLENDER, TAPERED BLADE. l Greshay > % © wveencut 
; Printed in U.S.A. 





tells its 


SOE! 


ZATION 


ticut 
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NEWS J. Ball, a director and past president of 
the Office Equipment Manufacturers 
Institute, was elected president and chief 
Manufacturers Announce executive officer to succeed Mr. Purnell. 
Promotions, New Personnel All other officers were re-elected and two 
A.B. Dick Co. of Chicago has an- New York financers were added to the 
nounced the election of A. B. Dick III as board. 
chairman of the board and Karl R. Van Hamilton Cosco, Inc., directors have 
Tassel as president. Mr. Dick, a grand named Clarence O. Hamilton to the pres- 
son of the founder, remains chief execu idency. Earl F. Hamilton moves up to 
tive officer. Mr. Van Tassel. who joined vice chairman of the board and William 
the company in 1956, is the first president S. Hamilton, senior o three brothers 
not related to the founding family. whose father founded the company in , \ WW 
Edward A. Purnel! has been “ elected 1935, continues as chairman of the board. ; N\N 
chairman of the board of General Fire- In other board action, James N. Rhoades ' \ 
proofing Co. to succeed Walter Bender, was named vice president of marketing 
who announced his retirement Alfred for the household division, and Arthur F. 
Kimberley was named vice president of 





WY y 
UV MHI}; 


Ws 
WY 


Ys, 


marketing for the office furniture and 
upholstered furniture division aa 


Alfred E. Busch, who joined the com- CONTEST WINNER—A new full keyboard 
pany in 1938 as a salesman, has been adding machine is presented to Thomas Kan 
as Se ie etl chloe ot Mead demos of Wyandotte (Mich.) Office Equip 
electec ie sixth president o euffel & ment Co. by M. D. Byers, adding-calculaty 
Esser Co., succeeding Carl W. Keuffel, machines manager of Remington Rand's De 
who is retiring troit branch. A similar Model FK711 printed 

Sales staff changes at Steelcase, Inc., over 2,217,000 perfect figures on more thar 
have made George Reinhard manager of a mile of tape at the Chicago NSOEA show 
contract sales; Thomas A. Roache man- and Mr. Karademos entered the closest gues, 
ager of dealer sales; Theodore C. Hailes 


Yy iffy 


Uf fy 


“ 


Y “i 





manager of data processing equipment 
sales; and Everett L. Bayha manager of made chairman of the 


board of direct. 
institutional sales 


ors 

' Old Town Corp. has appointed Marshall Tessie Goldwater has been appointed 

: Mazer as vice president and general man- merchandising consultant to the trade 
oe eng go gs — AR —— ager and E. F. MacLean as vice president for Brownie Party Goods. She has re 
the. aeeragennte- ety sat yy Ay Re of ‘sales. tired as stationery buyer from the La 
Award as top Ticonderoga pencil salesman Thomas W. Lenz has been elected Angeles May Company and_ will estab 
from David C. McMillin, marketing vice presi- president of Codo Manufacturing Corp., lish a display room in the Brack Build 
dent for the Joseph Dixon Crucible Co. succeeding Wilbur W. Lenz, who was 


ing in Los Angeles 


New Distinctive Styling 
by Brom 


The Newbury Guild 


PERSONALIZED CHRISTMAS GREETINGS 
This is it — THE line, the first truly different 
collection . . . combining unique design, unsur- 
passed color and unusual effects. You'll find 
glitters, raised printing, natural color, novelty 
cutouts, Cameo embossing, steel engraving, tip- 
ons, stained glass effects, rolled leaf stamping 
and three dimensional cards. Each a masterpiece 
of reproduction and quality to meet the most 
discriminating taste. Order your books today. 


PLUS — A FULL LINE OF SOLID PACKS 

* Solid Packs — startling new designs, an out- 
standing value to retail at $1.50 

* New “Bonus Pack” — 25 cards with bonus of 
12 gift enclosure cards and envelopes to retail 
at $2.50 


Pi _— se toi 
NEWBURY GUILD ALBUM — our general Box Assortments 7 distinctive titles to retail 


; : at $1.00 and $1.25 
collection to satisfy every customers , ? 
* Gift enclosure cards hangup pack — retail 6 
taste and need 


for 25c; box assortment retail 24 for $1.00 
CLASSIC COLLECTION — for business 


and professional use "Greetings your Friends 
SILENT NIGHT —all religious greetings 











ar? Caceran ly Pe ty 
4 


will Remember" 


TTT lll Mehta Me PL ee © @ THE NEWBURY GUILD 400 Newbury Street Boston 15, Mass 
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“1 and complete quality line 
assure customer satisfaction 








(.£,- || CARBONS ... for every purpose 
| RIBBONS . . . for all machines 
, MASTER UNITS . . . all types 











CODO MANUFACTURING CORP. 


Oo~ Dept. MO 


Leetsdale, Pennsylvania. 


MANUFACTURING CORP. Send samples of [J Carbons ([] Ribbons 


General Office and Factory (1 Master Units. 
LEETSDALE, PA. NAME 


ADDRESS 














New York © Philadelphia © Pittsburgh * Dallas 
Chicago * Cleveland ¢ Detroit * Los Angeles CITY 
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| NEW PRODUCTS... . 









(Continued from page 8) 


Foil Gift Wrap 9 


A line of aluminuin fj 





SELL MOR 
GIFT ITEM 


with QUICK SERVICE 


MONOGRAMMING 


gift wraps described as_ the 





largest ever introduced was 
unveiled this spring by Rey. 
nolds Metals Co. Featured 







in the “Designs for Giving’ 
wraps is an assortment of 
more than 100 Christmas pat. 








terns, available in rolls, flex 










flats and four roll multi 
packs. Shown for the firs 
time are flat folds for the 
every day and _ special o¢. 
casion gift wrap lines and 109 
foot counter rolls, availabk 


r [fill] 





with or without cutter boxes 
{ new quantity discount policy has also been announced 


Portable Dictater 















Stenocord of Amer- q. 
ica, Inc., manufac- ts 
» . pate 
turer of magnetic belt — "| 
dictation machines, an- 
nounces introduction mies 


of their new “Ex- 


we, 7 —— 
plorer” portable unit VV 1 ge ~ 
It is a complete dic- ai ae 

tation unit for use in the office or on the road. The magnetic 
belt medium is fully compatible with Stenocore’s 400D des 








model. The transistorized unit has microphone, battery, charger 
charge indicator and carrying handle all contained within the 
sturdy metal case. For further information contact: Stenocon 
of America, Inc., 37-20 48th Ave., Long Island City 1, N.Y. or 
Pacific Instruments Corp., 940 N. Fairfax Ave., Los Angeles 
16, Calif 












(see \ 
= \ 













You can RENT a 
KINGSLEY for 21¢ a day 


With a Kingsley Machine you can monogram 


these gift items right in your own store! 







This “On-the-Spot” service promotes extra sales 
...and brings in new customers who can’t get 


quick service monogramming elsewhere. 


DS, SHEETS 
LLS, BOARDS 

grammed Sales Promotions; and complete in- = 

formation on our Rental Plan (only 21¢ a day). AMERICA’S MOST COMPLETE LINE OF 


KINGSLEY ee ee eee 


DEALERS: Send for samples and price list! 
po tole Mer lalti-talet Bealelib A delete mc - mE Ot-liiielaslt.| is 







Write for a free copy of ‘Ideas for Mono- 









cm BOX 1016 « PASSAIC, N. J. =| 
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There’s no off-season on Underwood 
portables, because there’s no off-season 
on quality. You make full profits and 
satisfied customers simultaneously, when 
you sell the lightweight, remarkably 
complete Underwood- Olivetti Lettera 22 
and the ‘compact standard” Studio 44. 


underwood 


For information on becoming an Underwood 
dealer, write or telephone to Portable 
Division, Underwood Corporation, One 
Park Avenue, New York I6, New York. 
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|NEW PRODUCTS 


Executive Desk NV 
Latest addition to General 

Fireproofing Company’s 1000 

Series contemporary desk group 

is the 1072F executive desk, 

designed and styled with the 

help of architects who favor 

rectilinear office furniture. The 

SS double pedestal desk is of 
steel construction with legs and trim in satin chrome finish, 
Top material for both the desk and its companion console ig 





~ “ 
72 


oiled finish walnut veneer. The top provides a 6" overhang op 
both ends and at the back. There is a choice of seven drawer 
variations. GF has also introduced eight fully adjustable chairs 
in its new contemporary Goodform 300 line of office seating. 


Numeral Clock 

Pennwood Numechron Co. an- 
nounces development of the 
#170 Essex, a direct reading 
numeral “time at a glance” Ty- 
meter Electric Numeral Clock 
The face glows in the dark and 
a perfectly controlled precision 
timing unit automatically regis- 
ters every second, minute, 10- 


minute and hour. It is guaranteed for one year. 


Phone Amplifier 13 


Speak-R-Phcne, a new elee 
tronic device, amplifies two-way 
telephone conversations through 
a loudspeaker so a person cap 
have both hands free while tele 
phoning. The compact, self-com 

tained unit is fully transistorized and is said to operate for over 
a year on a small battery. It turns on automatically when the 
telephone handset is placed on it. Volume is adjustable and may 
be turned up for use as a oenference telephone. Distributor is the 
Varicon Corp., 1415 Third Ave., Seattle, Wash. Retail price 


is $24.95. 


. 


4 | Clipboard With Drawer 14 


MULTIPLY THIS PAGE BY | otter sey So 


announces the addition of the 
clip-drawer, a new plastic clip- 

hoard with a drawer, to their 

line of office aids. It is made 

gee of smooth, durable plastic and 


features an extra long steel clip 


eeeeeeeee 


and easy outside working sur- 

that’s the number of readers from coast to coast who face. The clip-drawer slides open 

will get the Regency message in Bride’s Magazine, to form a compact yet roomy 
Modern Bride, Bride & Home, Glamour and Seventeen! ae Se Se See, See . ‘ 
; and papers. The entire case measures 10” x 14”. 
Regency covers every important bridal season the 
year round, with this greatest-ever schedule of Flower 
Wedding Line advertising. And the aim is still the A fully automatic convenience 
same: to send customers for fine Raised Letter Wed- as copying machine has been in- 
ding Stationery direct to your store. i troduced jointly = by — Anken 
incr ae , Chemical & Film Corp. the 
Remember, you get a full 50% discount with Oxzalid Div. of General Anis 
Regency. You can be SURE of 48-hour processing and Film Corp.; and Photek, 
of every order, regardless of size. So let the dramatic Inc., newly formed subsidiary of 
. r , ‘el = - x! Tv > ~ . 4 y ., 1n; 
new Regency campaign work for YOU. Send for your -_ > sa Inc. ‘ oy ~~ 
. r “aye : ~ . machine turns itsell on, s 

Flower Wedding Line Catalogue, plus a beautiful 


. : di sists exposure, peels away negative, 
4-color window display today. They’re both FREE! adjusts itself to any length 


original, trims positive, delivers 
developed prints at a rate of four 8-4" x 11” copies per minute, 
T [ . * 7 . = . . e 
REGEN CY THERMOGR APHERS and turns itself off. It was developed and is being manufactured 
~~ : m 4 » . roviding technical evaluation. 
28 WEST 230 STREET 225 WEST OHIO STREET 13212 SATICOY STREET by Ozalid with Anken and Photek providing technical eva 
NEW YORK, N. Y CHICAGO, ILL NO. HOLLYWOOD, CALIF Anken also developed the special paper and developer used 
the machine. The machine will be marketed by Ozalid as the 


Automatic Copier 15 
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Meet Your Gibson Custome 


4 


“we 
orandmas 


doa 


lot of 
remembering!” 


When you’re a grandmother, several things happen. First, you 
have a lot of younger relatives. Second, you have memories. 
And you get to be just a little proud about both. No wonder, 
then, that so many of these ladies are customers for Gibson 
products. The one above, for instance. In the last two months 
she’s bought a Wedding Record Book for a niece. . . a Gibson 
Baby Record Book for her daughter’s second child . . . a Gradu- 
ation Book for a grandchild...and even a Gibson gift for 
herself—an S.0.G. with P.I.P.* On each of these purchases, her 
dealer made a healthy, handsome profit. 


How about you? In case you don’t know just how complete the 
Gibson line is, send for product information today. It’s essential 
reading for greater profits! 


P328/31* 


P328/37 


SELLING HINTS: Don’t say “Picture 
Album.” Do say ‘“S.0.G. With P.I.P.’”’ 
*(Silly Old Grandmother With Pictures In 
Purse.) Then, let her browse through your 
Gibson catalog. Be sure she sees our large 
selection of Anniversary Books. Any item 
you don’t stock can be quickly ordered by 
mail. 


Gibson Memory Books...don’t forget! 


St 


4 
eo 


THE 
OR Gpbeon 
COMPANY 


NORWALK, CONNECTICUT 


Showrooms at 225 Fifth Avenue, New York City 
and The Dallas Trade Mart, Dalias, Texas 


THE MOST COMPLETE LINE OF MEMORY BOOKS IN THE WORLD! 


JUNE 196) 


--- for more details circle 122 on last page 


53 








A Sale © 


on every 


FOR A.W.FABER 


GRASER S7IK 


The original pencil shaped grey eraser 
— always the best point for erasing. 





OMRON Ap he 











AMAZING ? Yet some stationery 
salesmen report they consistently 
bat 1,000 with ERAsERSTIK, the 
original pencil-shaped white-polished 
beauty that has changed America’s 
erasing habits. Because with 
ERASERSTIK, you erase without a 
trace. 20¢ with brush. 


ERASERSTIMK’s sister product, 
STENOSTIK, the ball pen especially 
designed for shorthand, has also 
won the hands and hearts of girls 
everywhere. Its long, tapered grip 
comforts tired fingers. Full cartridge- 
length barrel. Available in blue, 
black, red and green. Each 

color packed 3 to a box. 

39¢ each pen. 


v'sn ee 
PUES WISTS aS wave MY 


6602 vs: 


MR. DEALER: Looking for 
an EXTRA profit? Investigate 
the growing drawing materials 
market. Sell CASTELL drawing 
pencils, drawing leads and Lock- 
tite Holders. National advertising 
creates steady consumer demand, 
with generous profits. Write. 





A.W.FABER-CASTELL Pencil Co., Inc., 


41-47 Dickerson Street, Newark 3, N. J. 
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“Transfer-a-matic” and by Anken as the “Amptomatic” 
the “Transcopy Automatic” t 


hough 
its Ampto subsidiary and rough 
Transcopy, another Anken subsidiary. The machine will also bk 
marketed through the dealer outlets of the 
F. G. Ludwig subsidiary as the “Contura Executive” and the 
Cormac Division of Anken as the “Cormac 600.” Photek will cal 
will provide distributioy 


national sales and 


the new unit the “Consecutor,” and 
through both its newly created branch office and dealer orgayj. 
zation. On the new automatic machine, no lining up of the origing 
and the sensitized paper is necessary. The original is simply 
placed into the machine and out comes the original and a positiye 
copy. Copies are flat, with no paper curl; there is no wailing 
dry, and copies will not stick to each other or to a surface. The 
new machine will copy any materials up to 11” wide by any 
length. It automatically cuts copies to the length of the original: 
eliminates the need to stock various sized cut sheets of negatives 


and positives. Price of the unit is in the $600 range. 


Notebook Innovation 16 
A new item by Montag, Inc 
is aimed at the school supply 


industry for the back-to-school 
season. The Shade-o-Matic cop- 
vertible notebook is an entirely 
new concept in the school sup. 
ply field. It combines the best 
characteristics of a clipboard 
and a notebook in that the note. 
book can be used flat on the 
desk top without interference 
from the cover by right or left-handed users, and also is perfect 
for use in the field on an individual’s lap or in a factory or office 
for note tak'ng or survey use. The outstanding new feature of 
the Shade-o-Matic is that a durable cover disappears completely, 
exactly like a window When the shade is pulled down 
and fastened to the bottom of the binder, it acts as a protection 
for the paper. Concealed in the top of the plastic binder is a 
The Shade-o-Matic Convertible will retail for about 





shade 


pencil well. 
$1.49. 
| 
Contemporary Accessories 7 


Maison Gourmet, Ltd., is rep- 
the “400” 
temporary office 
signed and manufactured by the 
MBF Wares Cali- 
fornia. The line is a coordinat- 
ed set of desk 
walnut and 


resenting line of con- 


accessories de- 
concern of 


accessories of 


solid satin glazed 





white ceramic in distinctive 


designs. 


| Carbonless Typewriter Carbon 18 
| ‘. typewriter carbon 
paper is 
conventional 


“ . A new 
carbon or 
said to outlast 
top quality carbon paper five 
to one. Called Plastisol F-100 
Carbnpad, the new product is 
made of tough film base 
material coated with a plas- 
tic ink formula and_ will be 
manufactured and marketed 
by Columbia Ribbon & Car- 
bon Manufacturing Co. It 
will be packaged in pads of 100 sheets—the first time a high 
quality carbon paper has been packaged in this manner rather 
than loose in a box. The new product overcomes what is c0m 
sidered to be the most universal drawback in carbon paper usé— 
Since carbon paper was first invented, 


without 





the “psychological” factor 
secretaries have discarded it as soon as it appeared worn despite 
the fact that appearance often has little effect on performance. 
Piastisol F-100 Carbnpad will its attractive appearance 
from first to last use, Columbia says. A pad of 100 sheets oc 
| cupies one-third less space than a box of 100 sheets. 


retain 
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e" 10ugh 
"through 
ill also t 
ts of ‘ PERFECTYPE breaks the $1 barrier with this new 99¢, 
* and the 132 sq. in., six- month's supply, rere) (eo) aman (0) (¢ (1 91-1 te 
de I cal Yet you net more profit. It’s the perfect step-up tothe 
istrit yr ne 
ny a giant-size $1.98 ‘‘envelope pak,’’ 308 sq. in. PERFECTYPE 
Organi- 
he origina with even greater profits for you! 
"4 — And pritetyee stix—the new, preferred type cleaner — 
a positive 
veitiant offers a double feature sales opportunity. Sells alongside 
rface. The of nationally advertised PERFECTYPE Gives you double 
e by any sales... double profits from every customer! Profit from 
a both of these “‘under- a-dollar’’ door-openers! 
egatives 
Mail the coupon today! 
16 
itag, Inc 
ol supply 
<-Lo-school 
Tatic con- 
n entirely 
‘hool sup- y 
the best oy 
clipboard “yt ype i yy 
the note. —~y ‘ “yr a 
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it on the ae — ert a pERt ‘ ye € 
iterference > pes a oe 
: v oe ANP! 
is perfect ect gy t at 
y or office } a” ye 
featuremy TYTVTTTTL +> . PePLEPEEE EEE renner errr. cere 
ompletely, ies OOIHUNVOCG—-_-:=— a ° Sa iiceittntoetshiote 


lled down - 
protection 


7 





18 

er carbon 
paper is 
nventional 
paper five 
isol F-100 
product is 


film base 
h a plas 
d_ will be 
marketed 
mn & Car- 
, Co. It 
ne a high a ed ace ada 
atacnansunsasaecau= asansacasseaes 
ner rather | PERRY-SHERWOOD CORP., 257 Park Avenue South, New York 10, Dept. 19 
at is COn- 1 Rush 72 PERFECTYPE “‘folder-paks.’’ My cost $35.64 (Profit $35.64) - 
uper use— ' Rush 72 BRITETYPE STIX packages. My cost $42.34 (Profit 28.22) \ 
-nventall ' SPECIAL! Rush 72 of each for only $70 complete. (Profit $71.84) 1 
inv . ' 

: 1 
rn despite - Name ; = ' 
rformance. ' Address 
:ppearance : Company : 
sheets oc- Immediate City Zone State . 

Delivery! joe eeaoeeoome nnn nnn nn nn ene nnnH=== tac 
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SELLS ON SIGHT 


for dozens of uses 








hA KA EAT 


~ 








Horeds the porfoct office helper 
that attaches anything to anything! 2-Sided 
KLEEN-STIK replaces paste, glue, liquid 
cement, and “overlay” tape. Disposable 
backing strip permits quick, easy applica- 
tion on forms, signs, labels, etc. — for 
immediate or later use. Papers feed 
through any office machine without 
interference. 


ae 


C Use this (Coupon —_ 
~~ for Sample Offer! 


Ge REGULAR $1.79 


for 
only 


$]00 


DISPENSER PACK 














1 KLEEN-STIK PRODUCTS, INC., Dept. MS 
§ 7300 W. Wilson Ave., Chicago 31, Ill. 

: R OSH sample Dispenser Pack of Kleen-Stik 2-Sided Adhesive. 
4 Payment of $1.00 enclosed. : 
§ Name i 
' | 
§ Company. -§ 
: Address K 
: City. — = :—=S—(ia ' 
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| NEW PRODUCTS 


cs 










Portable Dictating Unit 19 
A new addition to the Sten, 

=> . orette family of magnetic ict] 

: ing machines, a_ portable gpy 

powered by dry -cell — b: tterie 

and with dictating and tra 


scribing accessories, has been jy 





troduced by DeJur-Amsco Cor 

The unit can also be operate 

directly from 110) volt hou 

current by means of a newh 
designed AC power pack accessory Called the  Stenorett 
Versatile, it runs on penlight size mercury cells that have g 
average life expectancy of about 60 hours. Users can obta 
up to 45 minutes of continuous dictation on each reel , 
magazine. The machine weighs six pounds and is priced 
$149.50 plus federal tax 


Salesman’s Easel Case 
One of the latest 
things for salesmen is 
the Madison Easel At- 
tache recently in- 

Allied 
Co., 186 
New York 


unit doubles 


Case 
troduced by 
Brief 
Fifth 
City 


as an 


Case 
Ave., 
The 

attache case and 
as a presentation easel 


Ample 


vided for carrying sup- 


space is pro- 


plementary material, 


order pads, forms, etc 


The 


easel binder consists of 


snap-in, snap-oul 


10 heavy gauge acetate 
pockets 
20 


providing 
of 
mounted 





pages display 
binder fastened { 


added as 


multi-ring 


on a heavy-duty 


Additional 


area 


a sturdy board leaves can be needed 





The Madison is available in rich-looking black or British brow 
Tex-Hide in four sizes, listing from $20 to $42 

Note, Tally Merchandiser 21 

Norcross has released a nev 

carousel display unit, designe 

to be used on a flat counter 

or shelf. The unit consists o 

three double-sided display pan 

els with 12 hooks on each side 

total 72 hooks. Total cape- 

city is 432 packages. For this 


new display Norcross has releasel 





a new line of tallies and _ plac 
cards consisting of 24 designs 
place cards packed 12 to 4 





package, and 24 styles of tallies 


packed for two tables or three tables. 


Adding Machines 
| Clary-Remington Rand _in- 
troduced three adding 
recently, the 
machines 








new 





machines first 


a & 
Clary > 


G 


new 
Clary 
Remington 
The 
key 


hand 


since 








machines joined 

Rand last year 
machines are a 10- 
two 10-key, 
adding 


handsomely- 


office 

















new 





electric and 











operated 


ma- 





chines 
styled, high-speed, 
Model 3 (pictured) 
totals 


electric 


aulo- 


subtraction, 


direct 
Automatic credit balance is option 


features: addition, 


matic and sub-totals 





All controls are automatic and answers print in red. There is@ 

wide choice of listing, totaling capacities. The hand-operatet 

Model 2 has the same features, except that listing and_ totaling 

are by fast handle operation. The third new Clary is a low-cosl 

hand adder, Model 71, list price, $99.50. It features addition OUT 
direct subtraction and repeat addition. 
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nd trap, 

; been ip. 

sco Con 

operate 

it hous 

tenon 

have g ry fe 

a her» Mes 4 Don’t miss this opportunity of your lifetime! This complete Dealer 

priced . ee i] Line (more than 50 models) of low-priced REGNA cash registers 
ay a 3, and adding machines spells PROFITS, PROFITS and more 

P-R-O-F-I-T-S! 


4 y a . 4 Vr Stream-lined, jet-age models surpass all expectations of business 
‘. VW sere builders with an eye on tomorrow. Your choice of electric, hand, 10 
“ keys or full keyboard machines. 


Write today for informative literature. 


stened 
s needed 
ish brow 


2) 

doa ner 
designe! 

t counte 
msists of 
lay pan 
each side 
»tal cape- 
For this 

is releasel 
and place 


nail Move fast ra 
i: it’s profitable! — el 


of tallies 





It’s low-priced! It’s profitable! 
Mail the coupon—Mail it today— 
Mail it NOW! 


JOELI fire-proof 
safes of unusually 
unique design, are 
covering the globe 
with tremendous 
sales success. Several 
sizes and models 
available. 


REGNA CASH REGISTERS, INC. — 
175 Fifth Avenue, New York 10, N. Y. 


Gentlemen: 


Please rush more information on the 

complete Line of REGNA Cash Registers, 
REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
on, aa independent REGNA-JOELI Dealer. 
: optional 
There is @ 
1-operated 
d_ totaling 
a low-cost 


cs pee on Sa om eo oe oe ol 


In Canada: Regna Cash Registers of Canada, Ltd. 
704 Notre Dame St. W., Montreal, Que. 


addition, § OUTSIDE CONTINENTAL U. S:.: 
Jorgen S. Lien, Box 522, Bergen, Norway 


pe a ee ane eT 
a ay HR ca 


(ome om om sme ee Sa OS ee ee ee ll 
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the GIFT LINE 


presents an a 
new profit-builder ... 


Semone sgan 





Here’s the latest addition to the Pat Line . . . a sales-slanted item 
that combines fine styling and practical appeal! It’s a family mes- 
sage center, day or night . . . a telephone light, and low-intensity 
night light, too. Gleaming brass finish complements modern or 
period furnishings. Takes standard 4” x 6” pad ... ball pen uses 
standard refills. MEMO-LITE #880, complete with bulb, retail, $4.95. 


PRODUCTS, a division of 


KETCHAM & McDOUGALL, INC., ROSELAND, N. J. 
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Model 2 has the same features,except that listing and ‘otal 
are by fast handle operation. The third new Clary is a low4 
hand adder, Model 71, list price, $99.50. It features acditigg! 














direct subtraction and repeat addition. 


Gold-plated Ball Pen 


Latest addition to  Sheaffe 
Pen’s prestige line of White Dg 
ballpoint pens is a gold-plated 
model with gold-filled exclugiy 
“Reminder” clip. It will rety 
$7.50. The new instrument yi 
be marketed by the firm’s Rp. 
tail division through franchised dealers and will be backed } 
attractive point-of-sale material and other merchandising aid 
The new model is distinguished by a colored mark on top ¢ 
the cap for easy identification when carried with other Writing 
instruments. Sheaffer also has a new selection of pens for jj 
broad line of desk sets and a new self-service unit to dispens 
Skrip cartridges in 5-packs of assorted colors. 


Office Machine Cushion 24 
Evans Specialty Co. has 

added the “Sorba-Sound” 

typewriter and business ma- 

chine cushion to its line of 

office aids. The cushion is 

made of sponge rubber and 

features hard rubber air 

chamber pedestals at each corner to minimize noise, shock an 

vibration as well as prevent machines from creeping or shifting 

The “Sorba-Sound” is available in all popular sizes. The ai 

chamber pedestals may be purchased individually for use unde 

heavy floor machines. Additional information and prices on th 

cushion may be obtained by writing Evans Specialty Co., PO 
Box 8128, Richmond 23, Va. 


25 
Three “Time Cards” it- 
cluded in the selection d 


Greeting Cards 





new designs recently take 
over by Flair Cards in it 
purchase of the Time Can 
Co. are shown. The trade 
mark “Time Cards By Flair’ 
will distinguish the Time 
Cards within the Flair line 
This makes the second ad- 
dition to the Flair line with 
Flair also took over distribution of Grandmother 


in 60 days. 
Stover’s Goofy Greeting $1 retail studio cards, with good-for- 


nothing gifts incorporated within a dollar card and self mailing 
box. 








New, automatic way to ERASE 


QWIK ELECTRA ERASER 


brings repeat orders! Thousands of satisfied users! 


Battery operated Qwik Electra 
is a precision quality tool that 
spins at 4500 rpm to erase er- 
rors from typing, pencil, ink, ball- 
points, etc. Attractively boxed, 
Qwik Electra appeals to both 
commercial & home users. In a 
bronze-like finish, unit includes 
12 erasers & brush. Operates on 
two standard size ‘‘C’’ batteries. 
$2.98 retailer. Special dealer 
price (less batteries 





IMMEDIATE DELIVERY 


K & K SALES CO 


demonstrator $ 2.00 1161 Passmore Street 
1 Dozen, plus 1 free $18.00 Philadelphia 11, Pa 
2 Dozen, plus 2 free ..$33.60 Write for quantity prices 


Single sample 





———— 
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@® Same High Quality 
@ New Low Price 





Electric 
Adder-Subtracter, 
Lists 8 Totals 8 
Model 9EX 
$198.50 


BUILD 
BIGGER 
PROFITS 


with a Calional 
Adding Machine 
Dealership! 





Adder, Lists 6 Totals 7 
Model 67X 
$99.00 
















Hand Model 
Adder-Subtracter, 
Lists 8 Totals 8 
Model 9X 
$138.00 









Recognized Superior Construction 

Every National Adding Machine is ruggedly built to 
give longer service at less cost. Example: Heavy duty 
parts, all precision built and double rust-proofed, as- 
sure accuracy, durability and maximum service. An- 
other example: A sturdy frame surrounds and protects 
all internal moving parts. Just two of many reasons 
why National Adding Machines give years of trouble- 
free service. 


Respected World-Wide Reputation 

For 77 years, National has been famous for building 
highest quality business machines. Many of the world’s 
leading companies use Nationals — benefit from Na- 
tional’s proved time- and money-saving features. 


Healthy Profits for You 

National Economy Model Adding Machines are de- 
signed and priced to fit the budget and needs of every 
business. You’ll have unlimited sales prospects. All you 
need is to use your initiative. Then, you will earn extra 
profits! 


For information about a National Economy Line 
Adding Machine dealership, MAIL THE COUPON 
BELOW! 


*TRADE MARK REG. U. S. PAT. OFF. 


MWitional* 





ADDING MACHINES 
CASH REGISTERS * ACCOUNTING MACHINES 





Adding [] | would like more information on a Dealership for National Economy 
i Model Adding Machines. 
Machine 
Name 
Sales 
D Address 
ept. 
P City Zone State 


ELECTRONIC DATA PROCESSING 





wer PAPER (No Carson Reauiren) 


1039 OFFICFS IN 121 COUNTRIES © 77 YEARS OF HELPING BUSINESS SAVE MONEY 


JUNE 1961 


--- for more détails circle 142 on last page 





oo} 





Cribbage Cocktail Table % 

This Cribbage Cocktail tabh 
and a similar Chess Cocktg 
table are part of a new lig 
of game tables offered by Wy 
F. Drueke & Sons at this year 
N.Y. Stationery Show. Sup. 
gested retail price for the 18’ 
high table with a solid chery 
top is $50. 





Office Layout Kit 
; A compact office layout kit 
; ; , designed especially for the in- 
eae DECORATIVE * INFORMATIVE x PRACTICAL experienced planner has been an- 
; nounced. Die-cut, walnut-grained 
2 Now it's easier than ever to cash in on one of the fastest-moving | templates of all regular office 
‘ items you can handle—U.S. and World Maps by HAMMOND. Our | furniture items require no scis- 
new and colorful Floor Display Unit sells the maps for you! sors or paste. Layout paper, 
Order this compact pre-packaged Display Unit complete with 12 | pressure sensitive tape and tem- 
U.S. Maps, 12 World Maps or 6 of each. Each giant-size 50” x 33” 
flat sheet map is printed in full color and comes rolled without | - } nf Sn ceditt t 
folds or creases in its own acetate protector. No further wrapping |'"C2 to the foot. In addition to 
needed—it's all ready for the customer to carry out of the store. | step-by-step instructions, a 32- 
Ideal for impulse buying! page “Office Planning and Lay- 
Put this money-making package to work for you now. Write | out” manual is included for ad- 
Hammond and ORDER TODAY! ditional guidance. Price is $4.95 


plus postage. Kits may be or- 
| DECORATIVE! | 
INFORMATIVE! eg ty 


dered from the Wood Office 





plates are scaled at one-quarter 















Furniture Institute, 1414 Eye 
St., N.W., Washington 5, D.C. 








\ 
ny eS CEN foal fe 
\ OFFICE! DEN! yo 
\ GAME ROOM! Pal 
CHILDREN’S ROOM! = / | 
, / 





Promotional Desk 2% 

An $18 Swing-Away Dek 
with a plastic top, adjustable 
legs and a starter set of fk 
folders with follow block wa 
at the N.Y. Stationery Show 
and is available from George 
S. Heineman, 230 Fifth Ave, 
New York 1, N.Y. The unit 
comes in two colors an 
weighs 40 pounds. 


Also available! 
GIANT SIZE 26” x 38” 


CIVIL WAR 
CENTENNIAL 
MAP 


The entire course of the 
War at a glance. Vividly 
illustrated in full color 
with flags, portraits, 
battle closeups, insignia, 
weapons and much, 
much more! 











Appointment Pad 

Park Shearman’s Date & 
Doodle is a deluxe appoint- 
ment pad trimmed in_ brass 
finish and made up of 12 
individual 8%” by 11” 
month-at-a-glance sheets with 
planty of space for reminders 





}or doodling. It includes swiv- 
e 


12 Rolled Flat Sheet 
Maps Pre-Packaged in 
Colorful Display Unit 
Retail $1.00 each — 
Discount 40-50% 


@ 


LN 


Cc. S. Hammond 
& Company 
Dept. T-1, 


|el-mounted ball pen and re- 
| tails at $2.95. Additional cal- 
endar refills are $1. Park 
Sherman, the manufacturer, is a subsidiary of Ketcham & Me- 
Dougall, Inc., Roseland, N.J. 





Everyday Cards 30 


A bushel of “apples” for 
a bushel of cheer is the 
theme of a clever new, sevél 
piece get-well card in the 
everyday line from Gibson 
Greeting Cards. Die-cal 
“apples” carry different vers 
for every day. The card tf 
tails at 50 cents. Other ne® 


I Coca 4€4 
or folds 
8 











} 
aggre 4 
Maplewood, New Jersey Gibson cards _ include r 
: | vt “autograph hound”  get-W ea 
card with a real pencil behind one ear and a series of children’s 
Fe birthday and get-well cards that incorporate simple games with R 


iN AN et OO SO oo consi sand 


spinners and punch-out markers. 
- - - for more details circle 126 on last page 
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selects Globe-Wernicke 


ckta tabl 

a ; ; re 7 Space-saving, triple-pedestal desks provide generous 
ed by Wh ; ; top and drawer space for two salesmen at National 
a “-_ ' Cash Register’s Brooklyn Branch Sales office. This 
‘or the I . interesting installation is typical of the larger sales 
olid chery you can make by satisfying “custom requirements” 


with standard G/W equipment. Get the facts to- 
day on how you can increase your profit selling the 
complete line of G/W metal furniture, equipment, 
systems, and accessories. Write Dept. DM-6 


| 
i 
i 





4 
way Det 
ad justabk 
set of fk 
block was 
iery Show 
ym George 
“ifth Ave, 

The unit 
slors and 





w G/W desks in use, NCR's Dayton home office. 


»ples” for 
is the 
w, sevel- 
in the 
Gibson 


ent vers 
card fe 
ther new 


ude an 

t-wel 

an ~Q_ THE GLOBE-WERNICKE CO. Norwood, Cincinnati 12, Ohio 
= j 
7 Remember... success depends on the strength of your line 
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Barvucks 7 RE Prem Cumg, 

| at compelilive pruces ! 
/ CHALK BOARDS \ 

| Y CORK BULLETIN BOARDS 

| ¥ MAGNETIC BULLETIN BOARDS | 








| V PANELS, PREFAB BOARDS & EASELS | 


Frames an hoik Troughs 
ak Alardy, Uptime oolrucled 
OSU 


Designed for the 
dealer who \s 
Agee Mel am Lal 
quality he sells 


Ly ————— 











Chalk Board 
Division 
Barricks 

MFG. CO. 
134 West 54th St. 


CHICAGO 7 
ILLINOIS 
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Just 2 in the fast selling, 
profitable C-Thru line 
C-THRU AT-8 


ADJUSTABLE 
TRIANGLE 


Traces any angle from 0 to 90°. 
Offers more features at less 
cost than any other adjustable 
triangle. Clear eye-ease plas- 
tic. Openings for drawing cir- 
cles. Tapered 44” spaced holes 
for division of any line into 
equal parts. 


C-THRU G-150 
DRAFTSMAN SET 


5 useful items for profes- 
sional or home use in 
colorful box. T-Square 
calibrated in 16ths and 
centimeters, accurate pro- 
tractor, French curve and 
2 triangles comprise the 
et. Only $1.50 list. 





Write for FREE C-Thru Catalog 
RULES @ TRIANGLES @ NAVIGATIONAL INSTRUMENTS @ STENCILS © PROTRACTORS @ OTHER DEVICES 
TMH Ha) iI 
CTL Zao aga 
LNW Ale orgaany 
HARTFORD, CONN., 
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NEW PR 


Self-Serve Store Reflector 3 christmas 


A Chicago firm » 
nounces a new optic 
theft-prevention devig 
the Best-Vue “Watd 
ing Eye” Reflector, 
convex-design reflect. 








mirror with its wid € 
angle vision permik AWS 
store personnel to ge BS cout? 
at a glance the moyee B CAO” 
ments of all custom. ens 
. ers, including those j pei 
“blind” areas. It is available in 26” and 36” diameters. The” heen 
36” size is also available in a double-faced style. Adjustabk Re 
stands and mounting brackets are included for easy installatin § ™ 
on counter or wall. It is said to be effective for all types of 
self-service stores. For details, write for illustrated booklet, “The Colored 
Case of the Frustrated Shoplifter,” from Best Industries, Ine : 
5 N. Wabash Ave., Chicago 11, Ill. Coloray 
red pene 
Venus, © 
ortments 
Merchandise Fixtures 28. 2 9 
a ae New Tandem-Maste § 5), eac 
Merchandisers recently shite | 
developed by Reflector § prsonali: 
Hardware Corp. ar § fish of 
available in 6 matct 
lengths, from — 5-foot of 
through 20-foot, com. Sets are 
plete with shelving, o § trans 
counters and shelving § y, pou 
All unit lengths feature Spacemaster double-slotted center frames + 69 
with slotted square end-frames to permit additional merchandis J yeyys 
ing or counter area to be used for 3-sided or 4-sided merchandis ii : 
arrangements, “ Cas 





pick the proven “profit” 


he 


line of snapaparts 


e STANDARD 
e CUSTOM 
* STOCK 


WusINess 
forms 


Write now for latest 
dealership information 
plus our “Rush-Up 24- 
hour Quote Service” kit! 


YOGERSNA 


BUSINESS FORMS 


P.O. BOX 10425 DALLAS 7, TEXAS 


-- for more details circle 155 on last page 
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. S&F NEW PRODUCTS .... Coin Sorter 35 a handle. Called the Contex, it totals to 
Major Metalfab, as high as 11 digits. Complete operation 
3 Christmas Cards, Seals 33 Inc. of Chicago an- is accomplished with an easy one-inch 
, Christmas Cards and nounces a new and stroke of the actuating bar. The cost is 
go firm x seals in a special handle inexpensive coin $125 plus $7.50 federal tax. 
kei te ic box will be offered for sor ting device 
ercne the first time this year which sorts loose ‘ 
ue “Wats by the Cleo Corpora- coins. By actual Ball Point Laundry Pens 37 
eflector, tion. Memphis. Two test it sorts up to Two new smooth- 
y reflect boxes of these _ gift $50 in mixed coins in only 20. seconds. -—o~ writing pens are 
S sy Wid trims — one containing The mixed coins are poured through open being introduced by 
Permits 115 and the other 240 top of sorter. Then with just a few LAUNDRY Carter’s Ink Co. 
me to se items — are available. seconds of shaking in a rotary motion, seibiePEN A Both pens write 
> the mov. Both boxes are packed coins automatically drop through the vari- with odorless indel- 
all custom. 48 boxes per display; ous size holes in each color-keyed coin ible jet black ink. 
ng those ip with the smaller box pre- tray. Trays are of plastic and are color- The ball point as- 
— Th priced at 25 cents and keyed to conform to standards established sures smooth, even 
Addjustabh the larger at 49 cents. by the American Bankers Assn.—red for writing and will 
—— pennies, blue for nickels, green for dimes, not snag or tear 
, types a orange for quarters, buff for halves. Cabi- the fabric. The 79 
oklet, The Colored Pencil Sets 34 net is of electrically welded furniture “at cent pen features a 
stries, Tee, Coloray, new col- steel with slip-hinge front cover and con- retractable _— point, 
sal pencil sets by venient handles. pocket clasp, and replaceable ink cart- 
Venus, contain as- ridge. The other blister-packed laundry 
grtments of eight pen retails at 33 cents. 
lem-M QF. 12 round —pen- Portable Calculator 36 
n-Maste Boils, each with a General Indus- ° ° 
rs recent B vtite panel for trial Co. 1796C Office Machine Pad 38 
C Relate personalizing. The Montrose Ave., Enor Corporation 
OrP- at B fnish of each pan- Chicago 13, IIL, has developed an i 
‘ ma 6” | matches the col- has announced pro- Adder Mat made 4 
oe 5-foet ¢ of the lead. ' duction of a_port- especially for add- s 
>t, COM HB Sts are packaged — able calculator ng machines, cal- 
helving, n transparent, plas- _— — which adds,  sub- -ulators, compto- . 
| shelving tie pouches for easy carrying and retail tracts, multiplies meters and other medium-sized office 
sie frames it 69 cents and $1. Also new from and divides — yet weighs just six pounds machines. The pads are made of the 
erchandis Venus are Civil War centennial pencil The 10-key automatic calculator fits any same resilient composition as the Unda 
erchandie packs and a 99-cent economy pack of brief case and operates on a completely Wunda_ typewriter pad, possessing fric- 
_ 30 Cascade pencils. new principle as a hand machine without tional qualities dramatically shown in 
eit Thandles all er work 
we Than all your paper work... 
ts a 


Rubbermaid 
Letter Trays 


Knows all the ‘‘ins and outs”’ of organized 
bosses. Special features like recessed grip, 
sloped back, noiseless non-scratching feet 
and unbreakable easy-to-clean plastic— 
makes Rubbermaid the favorite. Letter 
size, $2.00; legal, $2.60—includes tray and 
four risers. Choice of grey, beige or mist 
green. 


Wastebaskets 


) 


test Just about the most used equipment in any 
tion office. Always looks new because they’re 
24- rust-proof, dent-proof, unbreakable. Easy 
kit! to keep clean, just wipe with a damp cloth. 


Large selection of round or rectangular 
styles in standard office or decorator colors. 
From $1.49 to $4.98. 


BE SURE YOU HAVE 
FULL DETAILS. 
Write to 


Rubbermaid 


MEANS METTER MAGE 





COMMERCIAL DIVISION © RUBBERMAID INC., WOOSTER, OHIO © COOKSVILLE, ONTARIO 
- - - for more details circle 156 on last page 


JUNE 196) 63 








NEW PRODUCTS ... . 


the photograph. Anti-slip characteristics 
make unnecessary cost and inconvenience 
of bolting office machines to desks or 
stands. Accoustical properties of the 
Adder Mat also mean quieter offices and 
the resilient pad literally “soaks up” 
machine vibration. Available in four 
eggshell, mist 
and desert tan, the pads are packaged 
in attractive display cartons by Enor 


Corp., 55 Woodbine St., Bergenfield, N.J. 


colors: green, smoke grey 


Poly Packed Envelopes 39 
eo - Self-service, poly- 
wrapped packages of 
kraft and clasp en- 
velopes, airmail en- 
velopes and other 
prepackaged —enve- 
lope items _ were 
featured by Hi- 
Craft Envelope Co. 
at the N. Y. Sta- 
tionery Show. The 
company’s Select-O- 
Pak line of pre- 
pre-priced 







packaged and items also in- 
cludes a display of photo mailers in the 


four most wanted sizes. 


Rubber Finger Tips 40 
oh Taylor Services, 
e/-“J" P.O. Box 336, Gar- 

Zap den Grove, Calif., 

announces introduc- 
tion of its new 
“Count-Aid” rubber 
finger tips. The 
multi-color counter 
display contains 
five standard sizes in a stand-up carton 
of six dozen. A free sample tip is offered 
to stationers. 


FULL Mark-Up 
FAST Profits 





PX | DRAWING TUBES & KITS 


Write, draw, 

decorate on fabric, leather, 
metal, paper in sparkling, raised GLITTER. 
Simple to use— 






Stick Pen Display 41 


Mary Louise and 
Associates of Chi- 
cago has announced 
introduction of a 
new ball pen carry- 
ing the trade name 
Main Street. It 
will retail at 39 
cents and is des- 
cribed as a_throw- 
away stick pen. It 
is advertised = as 





containing an ink 

, a supply at least 
comparable to all other higher priced 
stick pens. Acetate display drums con- 
tain three dozen of the new items, avail- 
able to all outlets at 50 and 10 discount. 


Matched Seating 42 
T he “Metal- . 
Wood” seating ser- 
ies by Murphy- 
Miller, Inc., de- 
signed to correlate 
with the company’s 
Embassy desk line, 
now includes an ex- 
ecutive swivel chair, 


an arm chair, a 





posture steno chair, 
receptionist 
executive 


swivel, * 
lounge chair and a 
multiple seating reception room unit. 


posture, 


Wall Brackets 43 


Metropolitan 
Wire Goods Corp. 
offers vertical brack- 
ets to adapt its 
Erecta-Shelf panels 
for use on walls as 





suspended _ shelves. 
The new vertical 
brackets of black or 
finished 
wrought iron are available in three sizes 
for single, double or triple-tiered wall 
shelves. Masonite display units are avail- 
able with opening orders. 


brass 





Compact Postage Meter 44 

A new “compact” — the first desk-top 
electric postage meter machine, and the 
first one ever designed to “grow” with 
the user’s office — was introduced this 





spring by Pitney-Bowes, Inc. Described 
by the company as smaller than a siand. 
ard typewriter, the compact Model 5409 
seals, stamps and stacks letter mail ip 
one operation, or issues a meter stamp 
on wet or dry gummed tape for parcel 
post or bulky envelopes. It prints any 
denomination of postage from a half-cent 
up to $9.99'4 in a single meter stamp, 
The “room to grow” feature is an optional 
envelope feeder, which is detachable and 
fully automatic. 


Combination Pen Display 45 


ten ome 


\ BUY THEM BY THE DOZEN 


A new counter 
unit designed to 
sell ball pens by 
the dozen as well 
as by ones and 
twos has been an- 
nounced by All- 
Rite Pen Inc. This 
combination of sell- 
ing appeals is made 
possible by placing 
two dozen pens in 
a clear plastic tube and inserting behind 
each tube a package of one dozen. The 
richly grained 
wooden platform and is surmounted by 
a top sign that suggests “Buy them by 
the dozen.” 





entire unit stands on a 


Desk Pad Floor Display 46 

Redi - Record 
Products Co. has 
created a “Desk 
Pad Floor Display” 
which enables the 
stationer to display 





desk pads in a 
minimum amount 


into large draws 
and colors. The 
desk pads become a 
self service buying item. The display is 
offered free with merchandise. 





Imported Calendars 47 

A variety of imported art calendars, 
animal calendars, landscape calendars and 
Christmas calendars from Europe was 
shown by Texstar Co. at the New York 
Stationery Show. 





Ho Fess 0 MSS Treoreen ) 


vn Desk Top Cleaner 


of space, with no > 
worry of dust or ® 
damage by digging ¥ 


for different sizes © 





Satis 
your 
cust 
addr 
dems: 
NEV 
VEF 


Spiri 
Proc 
Addr 





Easy to apply. Pour it on — Wipe it off. 
Contains magic miracle compound that penetrates 
stubborn grit and grime. Brings back original finish. 


1 Pint—$1.25 Doz. Pints—$12 


(WEST COAST SLIGHTLY HIGHER) 


ult we Order today. Money back guarantee. / 
DESK Vii LOOK BRAND NEW IN 2 MINUTES! | 


yl hil 
genet cantet/ (| WIEMER’S, PVC. veer. Ms 
A 70 Vernon Street © Bridgeport, Conn. y 


Dealer's inquiries 
---for more details circle 170 on last page 


invited. 
. MODERN STATIONER JUNE 


produces fascinating effects in seconds. 
Individually blister packed; 12 colors. 
Also: assortment of activity kits. FREE racks. 


NEW! LINCK’S TEXTILE PAINTING TUBES 
24 colors e Only 39c each! 
Assorted textiles designed for painting. 


Write for full details 


supply of Scott 
2-ply wipers with | 
sample or first order 
















Ya 


65001 





0. E. LINCK Co., Inc., Clifton, N. J. 
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Jescribed 
a Stand. 
lel 5400 
mail jp 
5 Stamp 
r parce! 
nts any 
1alf-cent . 
stamp, Satisfy 
op ional your 
ble and F customer's 
addressing 
45 demands with 
Py NEW MODEL 7O 
C2 VERSATILE Prints from paper tapes pre- 
DOZEN pared in a standard type- 
writer. A low cost system 
... easy to install. 
j _ NO PLATES « NO STENCILS © NO INK 
Features ‘‘Automatic 
Drive” that moves mailing 
pieces into printing posi- 
tion. Names change auto- 
bell Spirit matically with each pull of 
en1 » hs 
. mm Process the handle. 
yrained Addressers... 
ed by 
em by 
46 
‘cord 
. has 
“Desk 
splay” 
Ss the 
lisplay 
in @ 
. Designed to 
st ory fit tne job... 
igging © Plate. MODEL 939 
draws ~ , 
sises MORE Prints from paper address 
The © Ws slips prepared in a stand- | 
me an fe ard typewriter. 
lay is” DROH NO PLATES « NO STENCILS «NO INK 
; U// Easy list maintenance. Fea- 
LOR VO ‘ tures ‘“‘Automatic Drive” 
47 that moves mailing pieces 





into printing position. 
Automatic address card 
feed. Address slips fit into 
3-fold Holder Cards. Holder 
Cards are 3 x 5 and may 
also be used for record 
keeping. 


ndars, 
; and 
was 
York 


mAgTER 
HELPS 


e Attractive Dealer Discounts 


ADDRESSER 


Nationally Advertised in leading 
church, fraternal, office and business pub- 
lications. 


Dealer Aids — Direct mail pieces, 
statement stuffers, display cards and news- 
paper mats. 


FOR COMPLETE INFORMATION WRITE TO: 


: 





6500MS WEST LAKE STREET MINNEAPOLIS 26, MINNESOTA 
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“PLURIMA 





ELETTRICA” 


with AUTOMATIC CREDIT BALANCE 


10-key Electric Adding Ma- 





chine ¢ Heavy Duty ¢ Fast 
e Light—Portable (carrying 


case available) ¢ Small — 








HIGH PROFIT 





50* 
PLUS 
LAD 


9 Capacit $ 
999,999.99) 189 ‘et. 
1 ee! fs eee 
HIGH DEALER DISCOUNT 
write for details 
*Slightly higher West of the Rockies 


/ 


Size of your letterhead ¢ Has 
8 
(9 


all the features of expensive 
machines @ 10 year parts 


Guarantee 


- for more details circle 105 on last page 


ALMA OFFICE MACHINE CORP. e 349 BROADWAY e NEW YORK 13, N. Y. 





HANGING 
FOLDERS 


DURAFLE 






Designed to 
Increase 
Filing 
Efficiency 


@ The new Duraflex Hanging File 

Folder features heavy-duty, snap-on-slide-off 

plastic tabs, a time and cost saver. 

®@ Tabs position easily by sliding, cannot be dislodged; two sizes, 
YS and 1% , clear. 

@ Folders are super-tuff, blue-gray, long-wearing stock; have 
color matched, permanently attached steel hanger rods. Triple 
scoring permits ample expansion. 

@ Hanger rod parts have burr-free, rounded edges which reduce 
wear on frames, insure smooth sliding. 

@ Exclusive “bumper” guard positively prevents folder from 
rubbing against file frames, eliminates a major wear cause. 
An exclusive Daco feature. 


Exclusive Dealerships Available 


Daco Card & Index Co. 


301 CONGRESS STREET, BOSTON 10, MASS. 





---tor more details circle 115 on last page 





‘“HEINES PUBLISHING CO., IN 


Bringing to you a “KING SIZE” line of 
Card Playing Accessories 


c” 


Tallies Playing Cards 
Placecards Card Table Covers 
Scorepads Bridge Ensembles 
Rulebooks Bridge Party Paks 


Goren Items Notes and Stationery 





We offer you the most complete line of GOREN 
Bridge Rulebooks and Scorepads all personally 


revised with the new rules by Charles H. Goren. 





Write for our new Spring and Summer Catalog 


HEINES pustisHinG co., 


INC. 


123 NORTH THIRD ST. 





MINNEAPOLIS 1, 


MINNESOTA 








oe | =. 


Wall Decorations 


New from Nile Running 
















Studio, 247 W. First §t, 
” pies Claremont, Calif., are origin. 
| 30 = al artists’ “expressions in oils” 
i matted with real wood frames 
i, The dimensional conversation 
starters, each different with 
genuine colors in oils, ap 
suggested as group accents for 
: : decorator arrangements. A 9” 
by 12” “oil” retails for $3 and a larger one for $5. 
Paste Pen Price Change 49 
Due to new marketing and manufacturing procedures, the 
Exec Paste Pen now sells for 79 cents. The pen, formerly sold 
by the Esterbrook Pen Companay for $1.49, is now being sold 
direct by the manufacturer, Exec Manufacturing Corp., 635 
West 140th St., New York $1, N.Y. 
The pen can be refilled either from Exec 5-load refills for 


70 cents or Half Pint refills for $1.95. 
and a 4-color display card is free 


The pen is blister packed, 
to the dealer. 


Attache Case 


A new 


50 
attache with 
three inside pockets instead of 
the usual file compartment is 
offered by Carlton Brief Case 
Corp. to retail at $10.95 plus 
tax. The case measures 18” 
by 12” by 3%”. 
further information 
by writing the company at 18 
W. 18th St., New York 11, 
N.Y. 


case 


Stationers 
can get 








FOR SPACE SAVING « « e 
USE SHELF FOLDERS 


wetF FOLDERS any Guipes 





€ 
euLL ? 


the WARSHAW 
MFG.CO.,INC. . 4 
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MAIN ST., BROOKLYN 1, N.Y. 








STEELGRIP CLIPS 


Attractively displayed in their 


new, colorful, modern folding box- § 
es, these clips will really sell for UAE “A 

you. The Regular, or large size, a 4 
are packed twelve to a box; the 
Junior, or small size, thirty-six to 
a box. Each size is a compact dis- 
play, in blue and white, that will 
add beauty to your counter. 





Write now for prices. 


Immediate delivery. 





3 


Servic? 


Est. 1896 e 
Holyoke, Mass. 


Quality . 
L. D. Van Valkenburg Company 
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NEW PRODUCTS ... . 


Flashlight Clipboard 51 

A “Ray - Rite” 

Flashlight Clip- 

board with its new- 

ly designed two- 

battery head _pro- 

vides excellent light 

distribution over 

the entire writing 

surface for all who 

have the problem of recording figures or 

making records while working in_ totally 

lark or poorly lighted areas. “Ray-Rite” 

; manufactured and distributed by the 

Mutual Engineering & Mfg. Co., 1124 East 

108th St., Los Angeles 59, Calif. The clip- 

hoards are made for three standard office 

size forms, in Masonite or aluminum, and 
priced from $5.30 to $9.50. 


New Postage Meter 52 
Tele-Norm Corp. recently announced 
that it has received U.S. Post Office De- 
authorization for nationwide 
leasing of its new Postalia postage meter. 
Nationwide marketing of the new postage 
meter establishes Tele-Norm as the first 
major competitor in this field since it was 
first developed 38 years ago by Pitney- 
Bowes. After one year of testing by the 
Post Office Department, Postalia was 
initially approved last fall for leasing in 
the New York City metropolitan area 
only. Government extension of the geo- 


partment 


graphical marketing area was _ predicted 





on Tele-Norm’s demonstrated ability to 
meet all maintenance re- 
quirements for the new meter. The com- 
pany says it plans to sort out the hundreds 
of inquiries for dealerships that have been 
received over the past few 


service and 


months, and 
establish sales and service offices in every 
key city by June. 


Water Colors 53 

Art Crayon Co., 200 Fifth Ave., New 
York 10, is offering a new rack item feat- 
uring 16 radiant, semi-moist water colors, 
with brush and water cup, packaged in a 
Lumarith-covered rack 
Suggested retail price is 39 cents 


display package 


Stenographer’s Desk Pen 54 


Eberhard Faber 
has introduced the 
Noblot Stenotip 
desk pen (No. 85) 
especially 
for the 
needs’ of 


designed 
precise 
secretar- 
ies and_ stenogra- 
phers. The feminine 
pink plastic _ bar- 
relled pen retails at 
39 cents. It has 
blue ink, fine point 
and an eraser. One 
packed in a one-piece, end-opening box 


Eberhard Faber also has announced the 


addition of Pocket Pens to its Noblot 
line and a new point-of-purchase display 


for its Noblot Refill Ball Pens. 


dozen pens are 





Greeting Cards 55 

Ten new $1 Shadow Box Cards with all- 
time best selling verses and subject mat- 
ter are available from Norcross. A card- 
board display rack, simple to put to- 
gether, is shipped flat with the cards to 
save shipping expense. 


Improved Mylar Index Tab 56 

An index tab 
which is made with 
Mylar plastic film 
1as been announced 
by the G. J. 
Co. The new tab 


Aigner 


s reported to be 
the first significant 


indexing  develop- 


7 ~ ¥F, 
since 1957 } 
when Aigner intro- 


ment 





duced Mylar rein- 

forcing for its line of Aico indexes. The 
new Mylar tab is described as more than 
50 times stronger than any plastic tab 
now in use. In addition, the new tabs 
crack, split, or tear as other 
tabs do. Despite their strength, the new 
Aico tabs have 40 percent less bulk than 
look” 


makes indexed catalogs, reports, manuals 


will not 


conventional tabs. This “slim 


ind presentations look neater by  elimi- 
nating bulky appearance. It also enables 
indexed ring books to hold more pages. 
This new tab, in combination with the 
Mylar index 


Aigner research in 


reinforcing developed by 
1957, 


with an index which is “rip-proof” at both 


provides users 


tab and binding edge. 





PACKAGED TO SELL... 





Sold only through 
recognized wholesalers 


PLYMOUTH RUBBER COMPANY, INC. 


MASSACHUSETTS 


CANTON, 


Since 1896 
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NEW PRODUCTS ... . . Mail Pouches 59 Office Bar 6}} Cellopha 

The W. A. Plum- 
mer Co., 13000 S. 
Broadway, Los An- 
geles 61, Calif., is 
introducing a com- 
plete line of mail 


This “Barriste 
Bar” is one of sey. 
eral “Linear” wal 
units from Myrth 
Desk Co., made @ 
genuine walngt 
with Danish silve 
hardware to com 
plement the Linea 


Office Ball Pen 57 


a 9 Streamlined | styl- 
ing has been added 
to All-Rite’s new 

“Office-Riter 54,” a 

| 6%” non - refillable 

ball pen. The pen 
features a hexagonal 


pouches ranging in 
size from 12” by 
18” by 4-34” to 20” 





pm * Mau b $72, it 
b by 36° by 6°. Tops, collection of contemporary walnut office § * : | 
‘ J] P ¢ om ‘ ‘ ne 
arrel and a round- bottoms and handles furniture. The door has a piano hinge and ' : . 
‘ » . . “ah o 3 
ed, tapered tip. The are leather. Sides are heavy weight canvas. when open serves as a mixing deck. Othe § "? 
hexagonal planes lefinite le 


modular wall units include a “Hot File” 

















‘ ; gure eae pen » as for finger-tip use on current projects, and § "° “ ge 
- ai han ge ere nar agenda 6 enon aingoor skews” Bsmt 
po 2S Maxi g comfort. : ’ 
The pen comes in four fhe e from attractive and con- Paper Cutter 6 label D 
29 cents to 49 cents, including medium venient method for 7 ; | 
line, fine line, medium line photocopy and identifying people at ' A — mechanical en 7 
fine line photocopy. All are shipped in conventions and innovation in man- atchy mn 
boxes of one dozen and the first two are meetings, as well as : ual office paper “Don’t ; 
also available in displays holding four for plant security cutters _no-wheel Just I 
dozen. Instant-starting, fast-drying ink and personnel in for clamping — a Stick! 
comes in blue, red, green or eg contact with the feature that adds nformati 
public, is available to the speed, econ- packs be 
in three fabric prod- i some ‘ omy and safety of ent sales 
Office Chair Caster 58 ucts from Avery Label Co. The printed operation heralds a new 
An office chair fabric labels, known as Avery FAB labels, the introduction of Label p 
caster developed by include a red-bordered rectangular label low - cost “Tri- hase 
Faultless Caster with the legend “Hello my name is;” an umph-Jr.” added to the line of “Triumph” § now ava 
Corp. and _ intro- oval “Guest” badge in blue; and a circu- paper cutters by Michael Lith Sales Paramou 
duced at the 1961 lar “Visitor” badge in black and _ yellow. Corp. of New York. The company Produ 
NOFA _ show incor- Space is left on each for such information says there has been a marked demand Omaha 
porates a new horn as a person’s name. The badges are backed for a small office cutter that could cut popular 
and a new oil-less with a removable adhesive, which adheres more than the usual paper trimmer. Tr- onsume 
| bear ing Ruberex to fabric but can be easily removed. They umph-Jr. has a 10” cutting width, 14” frequent 
wheel 134” in diameter. The new caster can be printed, typed, rubber-stamped or cutting capacity (thickness), and is store al 
is designated the No. 8471-R. marked with a ballpoint. priced at $119 FOB New York. 


If You're An Average Dealer You Can vVvvvvy 


Sell A SENTRY’ 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 
turnover . . . gross $680 from $57 invest- 
ment. A floor model does i it, because Sentry 
drop ships to order. And Sentrys sell for less 
than balf as much as average competitive 
safes, yet return you full profit. 


Model S-C 
Big-safe features include Ver- Model S-3 & A a 5 4 A Ww. eo} 
miculite Scodeaion. built- in 3. Sug. List Sentry $-3 safe plus con- th e XY with urereer 
number combination lock cealing cabinet of genu- M F G C 0 | N C ye 
° o. . 


bank vault type lock bar, 2 ine mahogany, walnut or 
drawers. U.L. “C” label. Write $8995 blond wood. Suggested 






vv 
. TRY 






» compac? 12 Aig, 





1 MAIN ST., BROOKLYN 1, N. Y. 


for details. list 







eee w ey" 
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| SNAPEX TAX & STOCK ———— 
eIiT FOLDS 
° IT SCORES SUSINESS FORMS MANUFACTURERS 


eIT CAN SLIT W-2—Approved Federal, State and City wage 


tax reports for Processing in one operation. 
Co) a od 34 oO) ee Forms specifically designed for NCR, Bur- 
WITH or WITHOUT 


roughs, etc. 
FOLDING STOCK FORMS—invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc. 
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You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
- ——s imprinted or plain. 
faldameatic | IMMEDIATE SHIPMENTS right from stock 
HEAVY DUTY MODEL SHDN Write fer trade PROFIT-PLAN new! 
Serving the trade from Ceast te Coast 


APEX BUSINESS SYSTEMS 
| 99 HUDSON STREET, NEW YORK 13, N.Y. © WA 5-4050-1-2-3 
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THE PRINT-O-MATIC CoO., INC. 


724 W. WASHINGTON BLVD. ® CHICAGO 6, ILL 
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Cellophane Tape Dispenser 63 
A new cellophane 
tape dispenser has 
been announced 
being 
distributed by Seal- 
O-Matic Dispenser 
Corp., 169 Murray 
St., Newark, N. J. 
Called the Cello 
accommodate tape widths 
4, inch up to 2-inch having a core of 
ip to 3 inches. 
Jefinite 
es a unique handle stop which may be 


and is now 


#72, it will 
if 


Designed for dispensing 
lengths, the new Cello #72 feat- 


ijjusted for precision measuring. 


label Display 64 


Featuring the 


atchy new slogan, 
“Don’t Lick 
Just Press To 


Stick!,” and highly- 
nformative bubble- 
packs bearing pot- 


ent sales messages, 
a new Handi-Stik 


Label point-of-pur- 
hase display is 
now available from 
Paramount 


Paper E 
Prod ucts i. at 


Omaha. The display offers the 12 most 
popular styles of self-sticking labels which 
onsumer demand has shown are most 
frequently needed about the home, office, 


store and classroom. 





All Things . . . 


(Continued from page 23) 


able to sell anything in the store.” 

The firm’s business is split about 
evenly between printing and office 
products. Mr. Little has been in 
the printing business since child- 
hood. His father founded the 
business in 1921. He now has two 
outside salesmen. Free delivery ser 
vice is provided. 

“Besides sales training and 
housekeeping routines, we also 
stress courtesy in our employee 
meetings,” says Mr. Little. “We 
want sales people who like people, 
employees who are optimistic, al- 
tractive and who like their work. 
All employees in the store are local 
people, trained on the job.  Be- 
fore we hire a new person, we 
check closely to see whether he or 
she has the basic qualities that cus- 
tomers will admire.” 

As an indication that this phil- 
osophy pays off in more ways than 
one, Mr. Little points to the fact 
that several sales people on the 
floor have been with the store for 
many years. It’s especially import- 
ant, he feels, in a small town store 
where each employee has to be a 
specialist in everything. 


A GOOD 
NUMBERING 







LOUIS 


FOUNDED 1893 
3524 NORTH CLARK STREET, CHICAGO 13 
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No. NM-2H, Size 2. Six 
wheel; consec., dupl., trip., 
quad. Chrome plated. 


List (incl. excise tax) $16.50 
less our regular discount. 


MELIND 


TELEPHONE GR 7-4200 


MACHINE | 
AT ‘16.50 LIST | 


... A PRICE YOUR 
CUSTOMER WILL PAY! 


wv 
<= 


of oF 


ct PUBL ls 
* “eng 
% 
©} 


Send for your 3 books today! 





Yours 
jo» Ue Coating 


Indexing Booklet A 
\{ new 16-page booklet titled “Indexing 
: Vital to Data Processing” 
published by the G. J. 
cribe specially developed new products such 





has been 
Aigner Co. to des- 


as continuous strips of index inserts, tabul- 
ating card guides, control-punched indexes 
for continuous forms, and special guides for 
filing punched cards. 


Association Brochure B 

A 16-page vest pocket brochure telling 
what the National Stationery and Office 
Equipment Assn. does for its members is 
available to retailers of office products. 
More than two dozen of the trade associ- 
dealer members are 
described. Copies of the booklet are avail- 


able from NSOEA, 740 Investment Build- 


ation’s services for 


ing, Washington 5, D.C. 
Ad Specialty Catalog Cc 


Marvic Advertising Corp., 861 Man- 
hattan Ave., Brooklyn 22, N.Y., has pro- 
duced a compact catalog of 500 top selling 
specialties and promotion items. There are 
specialties ranging from a penny each in 
quantity all the way up to $30. 


f 


Three books full 
of top-selling designs 
in personalized cards for all 


tastes, priced for the volume 
market. Dependable, fast service. 


Book More 


Christmas Card 
Business with 


of Boston 


SS 


ee 





Sees see seeeeeeeeeeseeeseee - 
Greentree Publishers, Inc., Box 1513, Boston 4, Mass. : 
Please send me your 3 books of 1961 Personalized Christmas Card designs. : 
eee = ; 
BUYER'S NAME ron initia ; 
ADDRESS.. elec eshlribbalbddeaaiabanasaale naan 

1 
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Lease Plan Brochure D 

A new lease plan for office furniture 
and furnishings has been introduced by 
Yawman & Erbe Mfg. Co., Rochester 3, 
N.Y. Features and rates are described in 
a folder entitled “You Can Have All This 
For 39¢ a Day.” Leases run up to 10 
years. 


Fixture Catalog E 

A new P-46 Self-Selection Catalog issued 
by Reflector Hardware Corp. features more 
than four dozen new “packaged” island 
and over-table merchandising units. The 
40-page catalog lists the complete line of 
merchandising and display units for every 
type of retail store operation. For free copy 
write Reflector Hardware Corp., Dept. FP- 


6, Catalog P-46, 1400 North 25th Ave., 
Melrose Park, Ill. 
Magnifier Brochure F 


E. W. Pike & Co., Elizabeth, N. J., man- 
ufacturers of illuminated magnifiers and 
microscopes, describes its full line in a 
new illustrated brochure. Special models 
and accessories are also presented. 


Display Tool Catalog G 

A colorful new catalog featuring Vizu- 
clips (display attachments for perforated, 
pegboard panels) is available from the L. 
A. Darling Co., Bronson, Mich. It shows 
a complete selection of clips for displaying 
all types of merchandise on either 14” 








pride... 


of ownership with 
Greater efficiency... 
Bigger profits... 
More flexibility... 
is yours with 
SAGINAW STEEL 
STORE FIXTURES 


for information write to 


SAGINAW INDUSTRIES CO. 
2119 S. Jefferson e Saginaw 25, Michigan 





or 4%” panels. The easy-to-attach clips and 
hooks will not chew or cut panels. Write 
for Vizuclips Catalog #505. 


Collection Tips H 

An eight-page, pocket booklet of 
collection tips entitled “How to Collect 
More Past-Due available 
from the United States Collection Assn., 
4407 N. Ave., Chicago 40, 
Ill. It emphasizes the importance of re- 
taining the good will of customers while 


size 
Accounts” is 


Rav ensw ood 


using extremely strong appeals for pay- 
ment of past-due accounts. 


Portable Typewriter Brochure ! 

An illustrated brochure describing the 
complete line of Triumph portable type- 
writers designed for light touch, quiet ac- 
tion and top speed is available from 
Imexco Training Corp., 5 East 17th St., 
New York. The modernistic models with 
carry-cases include the Tippa, the Gabriele 


E, and the Perfekt. 


Accessory Catalog J 

Maison Gourmet, Ltd., 1170 Broadway, 
New York 1, N.Y., has published a new 
catalog of contemporary accessories with 
over 60 new items in the field of gift- 
wares and office interior products. Book- 
ends and smoking accessories are part of 
the Jenfred-Ware line. Imports from Scan- 
dinavia and Italy include bar accessories. 
New to the line are wastebaskets and um- 
brella stands of Bangkok teak. 
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Duplicating Brochure 

“Automate Your Office Duplicating” j, 
the title of a multi-colored brochure aboy 
the Tempo Model 250DA Geha Stengj 
Duplicator which is available from Mil 
Harding Co., 215 Tempo Building, Mop. 


terey Park, Calif. The brochure showy 
how the compact paste ink duplicate 
automatically feeds, counts, strips, m 


moves lint, adds ink, and interleaves, 


Type Specimen Book l 

A new 68-page type specimen book pro 
duced by Fototype, Inc., illustrates mop 
than 300 type styles and sizes now avail. 
able in pre-printed, pre-trimmed “set jt 
yourself” alphabets for paste-up layouts, 
Write Fototype, Inc., 1414 W. Roscoe &t, 


Chicago 13. 


Party Goods Catalog 

A new catalog is available from Adler 
Favor & Novelty Co., 1531 Washington 
Ave., St. Louis 38, Mo., illustrating the 
line of Adler bride and groom figures, as 
well as an extensive group of Adler-Ar 
nut cups, centerpieces, party hats, packaged 
novelty favors and other items. 


Shelf File Catalog N 

A new catalog describing the Visi-Shelf 
Filing System is available from Visi-Shelf 
File, Inc., 105 Chambers St., New York 
7, N.Y. It describes units providing % 
different styles and combinations of self 
filing. 


VvVvVVVVVVVVvVvVvVvVvY 
FOR SAFE FILING. . . TRY 


CEES Fite Pockets 


for any fi;,, 


the WARSHAW 
MFG. CO., INC. 


1 MAIN ST. 


BROOKLYN 1,N. Y. 
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BAMI 


| RETAIL VALUE 
YOU PAY ONLY 





Faymud Dw. 
BANKERS & MERCHANTS, INC. 


4410 N. Ravenswood Ave., Dept 


BUY 10 GET 
2 FREE 


STAPLER (BS30) |: 
YOU GET 12 Staplers (EA. $2.85 list) 


.. $34.20 
$15.69 F.0.B. Chicago (Tox included) | 
Make $5.70 EXTRA PROFIT on 2 Free Staplers 
This Offer Good Only Till June 30, 196! 
Order Deal 661 Today 








MFG. CO., INC. 


P. O. Box 243 
Winthrop, Maine 


Aluminum HOLDERS 


for your Business FORMS 
LIGHTWEIGHT ®@ 


WEATHERPROOF 





Chicago 40, Ill 
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SEND TODAY FOR OUR CATALOG 
JUST CLIP THIS AD TO YOUR LETTERHEAD 
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No. 46 


Description 
No.2 — 
round hole 
figures. 
No.3 — | 
round hol 
figures. 
No. 12 — 
round ho 
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eat: ” . 
cating” j Office and School Use 
hure aboy 
ha Stengjl 
from Mil 
ling, Mop. 
ure shows 
duplicator 
strips, le 
leaves, 
book pro- 
ates mor 
nOW avail. 
d “set it 
D layouts, Tay 
tos 
scoe Bt, COUNTER No. 26 & 
No. 27 ates 
M Description: ro - = 
om Ad 2 — 1%" reach. Ve" to V4 standard designs. Ask for models 
shingle aa holes, ass’t. dies, letters & cowtoged with ae Counter. 
e figures. N — Notch or Edge Cutter 
ating the § No.3 — 1/2” reach. Ye to 4" ne. a A: i >" ‘ 
r hol asst. dies, letters & °. — Notch or ge Cutter 
igures, as _ — Dies ¥@" to V2" max. 
Adler-Art Ne. 12 — 2” reach. Ve" to Ya" No. 29 — Corner Punch aids in as- 
ind holes, ass’t. dies, letters & sembling & fitting letters and 
packaged gues. ‘ popers. (Oblong slots) and Ve" to 
No. 470 — 3” reach. Ve" to 4" Va"' round holes. 
round holes, ass’t. dies. No. 26 -- Sliding Gauge Punch 
N No.46— Minute Book Punch, %"’ 1%" reach, 
i to ¥2"’ round holes—oblong, oval No. 27 — Sliding Gauge Punch 
Visi-Shelf or slotted holes. A Notch or Edge 2” reach. = 
Visi-Shelf Cutter where large dies are re- Send for 
oe: quired. 
ew York 9] TALLY COUNTER PUNCH registers HOGGSON 
riding 9 1 to 99,999. Available with Ve", PUNCHES 
. i 3/16” & V4" round holes and all Folder 
S OF se 


1. 


ble 


< 





“a 


|ONER 








141F Brewery St., 


With International Business Forms, 
you're sure of: 


QUALITY PRINTING, produced 
on high speed rotary equipment. 


COMPETITIVE PRICES and 
LIBERAL, DEALER DISCOUNTS. 


DELIVERY PROMISES you can 


count on. 


FAST QUOTATION SERVICE, 
24 hours or less if necessary. 


EASY-TO-USE PRICE LIST. 


WRITE TODAY TO N 


PLETE INFORMATION 


> | INTERNATIONAL BUSINESS FORMS 4 


—_ Se er ae 
1600 E. 26th St. « 


mm 






Little Rock, Ark. 


JUNE 196) 
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THE HOGGSON & PETTIS MFG. CO. 


New Haven, Conn. 





on SNAP-APARTS and CONTINUOUS FORMS 
from INTERNATIONAL BUSINESS FORMS 


SNAP- 
APARTS 





International Snap- 
apart forms have been 
a standard of quality 
for years. Fine print- 
ing, smap-apart just 
right. 






CONTINUOUS /__ 
FORMS ; PF, 


Line hole punched 
tabulating; pasted or 
stapled-up to 10 parts. 
International quality— 
at the right price. 


REMEMBER - - 
We sell through 
DEALERS ONLY 

never direct. 
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the 
perfect 
EXTRA 
TABLE 
for 
Studio 
or 
office, 
folds 
flat 

to 6” 





No. 415 Harwood 
Stor-A-Way by 
AN CO 


@ Provides plenty of knee room. Board 
pivots at front and is easily adjusted 
to working angle most comfortable for 
each individual. 

@ Doubles as easel as well as drawing 
board. Adjustable to any angle includ- 
ing vertical. 

~ paconapnemeuaty stored. Folds flat to 
6 inches. 

® Select clear western pine top and 
hardwood base are smoothly finished in 
a fine clear lacquer. 


Board Size List Price 

No. 415-1 23x31” $17.50 
4 415-2 24x36” 19.00 
415-3 31x42” 23.00 


Ar ANCO products sold thru dealers 
only. Write for the one nearest you. 
Dept. MS-6/61 





ANCO WOOD SPECIALTIES, INC. 
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‘It’s the EXTRAS 


that make it 
BEST SELLER! 


RULERS and YARDSTICKS 





Better 


é Greater 
Displays 


Variety 


Precision-Matic 
Quality 


— | 




















7 ee 
> | 4 
Sl | za 
si “1 
<W wes 
P| [= 
Write for literature and <i ko 
prices. Buy from your <i k 3 
nearby jobber. * ea 
| 23 














SENECA NOVELTY CO., IN 
52 Miller St., N. Y. 


Cc. 





Seneca Falls, 
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Minimum Order: 


CLASSIFIED. ADVERTISEMENTS 


Deadline for classified adverlisements is the fifteenth of the 2nd month 
preceding the month in which the magazine is issued. 
$6.00. Names and address are te be included in the count. 
Initials or sets of figures are to be counted as one word. 


RATES: 380c a word. 














HELP WANTED 


HELP WANTED 





Wisconsin-lowa-Minnesota 
North & South Dakota 


Opening for top man to handle well-known 
and leading line of stationery leather goods 
and gift imports for stationery departments 
and gift stores. Write full details to Sales 
Manager, Artamount, Inc, 8 West 19th 
Street, New York 11, N. Y. 


Salesmen now calling on gift stores, drug stores, 
etc. We are a 31-year-old publisher of studio 
and humorous greeting —. 25% commissions. 
Prepaid shipments. Free racks, etc. Box 305, 
MODERN STATIONER AND OFFICE EQUIP- 
MENT DEALER, 1 East First Street, Duluth 2 

Minnesota. 1-62 





SALESMEN WANTED 
sell attache cases, leather 
tionery outlets. Box 322 
TIONER AND OFFICE EOU IPMENT DEAL 
ER, 1 East First Street, Duluth 2, ee > 
-6) 


All territories open to 
and plastic, to sta 


MODERN _ STA- 


AMAZING PROFITS selling office machines, 
new, rebuilt, all makes. ALL LANGUAGES 
TYPEWRITER CO. (M) 121 West 23rd., New 
York City. CH 3-8086 6-61 


SALESMAN calling on commercial stationery 
jobbers—Terrific year round sideline item 

Comm. State Territory covered. The Utility Co 
160 5th Avenue, N. Y. ¢ 6-61 


WANTED 


SALES REPS 


for well-known 
nationally advertised 


COMPACT & MINIATURE 
TRANSISTOR 
TAPE RECORDER 
LINE 


PROTECTED FRANCHISES 
COAST-TO-COAST 
DISTRIBUTION 
NATION-WIDE SERVICE 


A major line for sales representatives 
calling on office equipment dealers, sta- 
tioners or large industrial organizations! 

Give all pertinent information in first 
letter. Territory covered, lines carried, 
etc. All replies confidential. 


PRESIDENT, Box 321, MODERN STATIONER 
AND OFFICE EQUIPMENT DEALER, | 
East First Street, Duluth 2, Minnesota. 


lop Salesman wanted to cover California, Wash- 
ington, Oregon calling on well-established office 
supply accounts. $300.00 salary plus commission 
and benefits for unlimited earnings porenual 
State full details, earnings record and employ- 
ment in first letter Confidential. Box 323, 
MODERN STATIONER AND OFFICE EQUIP- 
MENT DEALER, 1 East First Street, Duluth 

6-61 


2, Minnesota 





FOR SALE 





Office Supply, Stationery & Book Store, Northern 
California. Large space, good lease. Approx. in- 
ventory $25,000. Box 817, Chico, California. 8-61 


FULL-LINE STATIONERY, OFFICE SUPPLY 

MACHINE AND COMMERCIAL PRINTING 
business in fast growing area Virginia, volume 
over $75,000. Real opportunity. $5,000 down. 
Box 320, MODERN STATIONER AND OFFICE 
EQUIPMENT DEALER, 1 East First Street, 
Duluth 2, Minnesota 7-61 


BIGGEST SELLING 


pOMPACT! 


New ED-U-CARDS 400-F dis- 
play combines flash cards with 
card games in one sell-on- —_ 


unit! 


ED-U-CARDS® 


the quality line 


Only 29c r 


Ed-U-Cards Mfg. Corp. 

13-05 44th Ave., Long Island City 1, N. Y. 
Showroom: Room 353 « 200 Fifth Ave., N.Y. 
MANUFACTURED AND DISTRIBUTED UNDER LICENSE 


IN CANADA BY INTERNATIONAL GAMES OF CANADA, 
LTD., NEW TORONTO, ONTARIO 
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1961 
June 18-21—Nat’l Office Machine Dg 


ers Assn., 36th annual convention @ 
hibit, Grossinger’s, New York. 

Sept. 18-Oct. 18—National Interior J 
sign Month. 

Sept. 23-26—National Stationery 
Office Equipment Assn., convent 
exhibit, The Conrad Hilton Hog 
Chicago. 

Oct. 1-7—National Letter Writing Wee 

Oct. 5-8—Eastern Regional Office 
chine Dealers Sixth Annual Convem 
tion, Concord Hotel, Kiamesha 
ee. 

Oct. 14-17—Fifth annual Eastern Gg 
mercial Stationery Show, New Ye 
Trade Show Building. 

Nov. 3-5—Western Area Conventig 
Exhibit of National Office Furni 
Assn., Ambassador Hotel, Los Ang 


1962 


Feb. 16-18—Western Show, Nation 
Stationery and Office Equipme 
Assn., Brooks Hall, San Francisco. 


LOW COST 
STORE FIXTURE 


PROVED BY THOUSANDS 
TO INCREASE: 

® IMPULSE BUYING 

@ SELF-SERVICE 

@ RELATED ITEM SALES 
SELL MORE — SELL FASTER — SElt 
EASIER . . . all with the amazingly 
LOW-PRICED, HIGH-QUALITY, FLEXO- 
SPACE. Self-Service makes it easier 
for your customers to buy. 
USABLE SELLING SPACE ALL AROUND 
the entire Island NO BLIND 
SPOTS! Use in all departments. 
Write today for full details of how 
YOU can make your sales soar at an 
unbelievable low cost with FLEXO- 
SPACE. 


FREE ALL NEW 50-PAGE 
WHOLESALE DISCOUNT CATALOG 
WRITE: ADD SALES CO 
829 YORK STREET 
MANITOWOC, WISCONSIN 
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VERTISED PRODUCTS 


101 Ace Fastener Corp. — Stapling equip- 
ment — page 4. 


102 Acme Shear Co., The — Letter openers 
— page 47. 


103 Add Sales Co. — Store fixture — page 
72. 


04 Aigner, G. J., Co. — Rip-proof index— 
pages 39 & 40. 


105 Alma Office Machine Corp. — Electric 
adding machine — page 65. 


06 Anco Wood Specialties Corp. — Fold- 
ing table — page 71. 


107 Apex Business 
forms — 


Systems — Business 

page 68. 

108 Bankers & Merchants, Inc. — Stapler 
— Page 70. 

109 Bee Paper Co., Inc. — Drafting papers 
— page 50. 

10 Brush, John D., & Co., 
poge 68. 

11 Burroughs Corp. — Carbon interleaved 
copy sheets — 4th cover. 

12 C-Thru Ruler Co. — Adjustable triangle, 
drafting set — page 62. 

113 Carter's Ink Co., The — Felt tip marker 
— page 37. 

14 Codo Mfg. Corp. — Carbons, ribbons, 
master units — page 49. 


15 Daco Card & Index Co. — Hanging 
folders — page 66. 

16 Eaton Allen Corp. — Type correction 
paper — page 45. 

17 Eaton Paper Corp. — Social edition, 
bond paper — page 3. 

18 Ed-U-Cards Mfg. Corp. 
page 72. 


Inc — Safes — 


— Games — 


mply circle the num- 
t of the product or 
vice you would like 
know more about, 
d drop this card in 
convenient mailbox. 
9 postage is needed. 


119 
120 


12 
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as tae 


‘me more. “° 


about these 


Me ae el 


Enor Corp. — Typewriter pad — page 
42. 


Faber-Castell, A. W., Pencil Co., Inc. 
— Pencil-shaped erasers — page 54. 


Fisher Pen Co. — Ball pens — page 
44. 

Gibson, The C. R., 
books — page 53. 


Globe-Wernicke Co., The — Office 
furniture and equipment — page 61. 


Co. — Memory 


Greentree Publishers, Inc. — Christmas 
cards — page 69. 


Hamilton Cosco, Inc. — Executive arm 
chair — page 10. 


Hammond, C. S., 
page 60. 

Heines Publishing Co., Inc. — Card 
playing accessories — page 66. 


& Co. — Maps — 


Heyer, Inc. — Portable printers 
page 58, 


Hoggson & Pettis Mfg. Co., The 
Ticket punches — page 71. 


International Business Forms, Inc. 
Snap-apart and continuous forms 
page 71. 

Jasper Office Furniture Co. — Wood 
office furniture — page 38. 

K & C Metal Products Co., 
file — page 41. 


Ketcham & McDougall, Inc. — Memo 
pad with lamp, pen — page 58. 


Inc. — Steel 


Kingsley Machine Co. — Monogram- 
ming machines — page 50. 


Kleen-Stick Products, Inc. 
adhesive tape — page 56. 


— 2-sided 


Linck, O. E., Co., Inc. — Decorating 
tool — page 64. 


Master Addresser Co. — Addressing 
machines — page 65. 


Please Print or 
Type Information 


Business Name.. 


Tell-Me-More Dept. Street Address 


City..... 


138 
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140 
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provided a your convenience. To obtain additional information on new products, trade literature and advertised producis in this 
di on the perforated card below, fill in your name, business address and mail the card 


Mcintosh, Duncan, 
cards — page 46. 


Inc. — Christmas 


Melind, Lovis, Co. — Numbering ma- 
chine — page 69. 


Montag, Inc. 


page 35. 


Myrtle Desk Co. — Wood office furni- 
ture — page 6. 


— Writing papers — 


National Cash Register Co., The — Ad- 
ding machine dealerships — page 59. 
Newbury Guild, The — Christmas cards 
— page 48. 

New England Paper Punch Co. — Paper 
punches — page 42. 

Northern States Envelope Co. — De- 
posit receipt cases — page 30. 

Oxford Filing Supply Co. — Filing sup- 
plies — page 31. 

Perty-Sherwood Corp. — Type correc- 
tion paper — page 55. 

Phelps, K. P., Agency, Inc. — Adding 
machines — page 34. 

Plymouth Rubber Co., Inc. — Rubber 
bands — page 67. 

Port Huron Sulphite & Paper Co. — 
Manifold carbon paper sets — page 
32. 

Print-O-Matic Co., Inc. — Folding ma- 
chine — page 68. 

Regency Thermographers — Wedding 
stationery — page 52. 

Regna Cash Registers, Inc. — Cash re- 
gisters, adding machines, safes — page 
57. 

Remington Rand, Div. of Sperry Rand 
Corp. — Adding machines — page 43. 
Rogersnap Business Forms — Business 
forms — page 62. 


Rubbermaid, Inc. — Letter trays, waste- 
baskets — page 63. 


Position. 
( )Mfr’s. Representative 
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Advertised Products: 


114 
130 
146 
162 


New Products: 1 


19 
39 
59 


Yours for the Asking: A 


105 
121 
137 
153 
169 


102 
118 
134 
150 
166 


4 
24 
8 
64 


103 
119 
135 
151 
167 


104 
120 
136 
152 
168 


115 
131 
147 
163 


116 
132 
148 
164 


2 
22 
42 
62 


3 
23 
43 
63 


5 6 7 8 
25 26 27 23 
45 46 47 48 


20 21 
40 41 
60 61 


106 
122 
138 
154 
170 


9 
29 
49 


107 
123 
139 
155 
171 


109 
125 
141 
157 
173 


12 (13 


32 33 
52 53 


110 
126 
142 
158 
174 


14 15 16 17 #18 
34 35 36 37 38 
54 55 56 57 58 


111 
127 
143 
159 


112 
128 
144 
160 


124 
140 
156 
172 


129 
145 
161 


10 «11 
30 «(31 
50 51 
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ADVERTISED PRODUCTS New Products 


157 


158 


159 


168 


169 


170 


171 


172 


173 Barricks Mfg. Co. — Chalk, 


174 


175 


Saei Indirect 
5 


fixtures — 


Co. — Steel store 
page 70. 


Saunders Mfg. Co., Inc. — Holders for 
business forms — page 70. 





Seneca Novelty Co., Inc. — Rulers, 


yardsticks — page 71. 


Sheaffer, W. A., Pen Co. — Back-to- 
school display — pages 13 & 14. 

Star Forms, Inc. — Register forms — 
page 36. 

Swingline, inc. — Stapling equipment 
— page 3 


Tuttle Press Co, -—— Christmas wraps, 
table ensembles — page 44. 


Type/Rite Corp., The — Carbon paper 
sets —— page 41. 


Uliman Devices Corp. — Magnetic pa- 
per holder — page 46. 


Underwood Corp. — Portable type- 
writers —— page 51. 


Van Valkenburg, L. D. Co. — Paper 
clasps — page 66. 

Venus Pen & Pencil Corp. — Ball pen- 
cils — 2nd cover. 

Warshaw Mfg. Ce., Inc., The — Filing 
supplies — poges 66, 68 & 70. 
Wiemer's, Inc. — Desk top cleaner — 
page 64. 

Wilson Jones Co. — Stapling equip- 
ment — page 9. 


Yawman & Erbe Mfg. Co., Inc. 
dium priced files — 3rd cover. 


bulletin 
boards — page 62. 

Dymo Corp. — Label making 
page 29. 

K & K Sales Co. — Electric eraser — 
page 58. 


tool — 


on outst whr — 
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Ball Pen Dispenser 

New Ribbon, Carbon Line 
Specialty Pen Line 
Portable Recorder 
Economy Bookkeeping Machine 
All Purpose Opener 
Ledger Card Die Cutter 
Electric Pencil Sharpener 
Foil Gift Wrap 

Portable Dictater 
Executive Desk 

Numeral Clock 

Phone Amplifier 
Clipboard With Drawer 
Automatic Copier 
Notebook Innovation 
Contemporary Accessories 
Carbonless Typewriter Carbon 
Portable Dictating Unit 
Salesman's Easel Case 
Note, Tally Merchandiser 
Adding Machines 
Gold-plated Ball Pen 
Office Machine Cushion 
Greeting Cards 

Cribbage Cocktail Table 
Office Layout Kit 
Promotional Desk 
Appointment Pad 
Everyday Cards 
Self-Serve Store Reflector 
Merchandise Fixtures 
Christmas Cards, Seals 
Colored Pencil Sets 

Coin Sorter 

Portable Calculator 

Ball Point Laundry Pens 
Office Machine Pad 

Poly Packed Envelopes 


4 


4 Rubper Finger Tips 

41 Stick Pen Display 

42 Matched Seating 

43 Wall Brackets 

44 Compact Postage Meter 
45 Combination Pen Display 
46 Desk Pad Floor Display 
47 Imported Calendars 

48 Wall Decorations 

49 Paste Pen Price Change 
50 Attache Case 

51 Flashlight Clipboard 

52 New Postage Meter 

53 Water Colors 

54 Stenographer’s Desk Pen 
55 Greeting Cards 

56 Improved Mylar Index Tab 
57 Office Ball Pen 

58 Office Chair Caster 

59 Mail Pouches 

60 Self-Sticking Badges 

61 Office Bar 

62 Paper Cutter 

63 Cellophane Tape Dispenser 
64 Label Display 


Yours For The As 


Indexing Booklet 
Association Brochure 
Ad Specialty Catalog 
Lease Plan Brochure 
Fixture Catalog 
Magnifier Brochure 
Display Tool Catalog 
Collection Tips 
Portable Typewriter Brochure 
Accessory Catalog 
Duplicating Brochure 
Type Specimen Book 
Party Goods Cataleg 
Shelf File Catateg 
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United States 








BUSINESS 








REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.&R., 


DULUTH, MINN. 














TELL-ME-MORE DEPT. 





MODERN STATIONER 


1 EAST FIRST STREET 
DULUTH 2, MINNESOTA 


To obtain additic 
information on | 
products, literatur 
advertised prodt 
described in this is 
use this card, whi: 
provided for your 
venience. 
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BRAND-NEW LINE OF MEDIUM-PRICED FILES FROM YAWMAN & ERBE 
. THE 4000 LINE. Has most of the features* of first-line files but costs 25% less. Same 
aler terms. This file will sell like hot cakes to schools, government, insurance people and 
er large file users. Just what they need. You, too! Write for details on the new 4000 Line. 


line includes 2, 3, 4 and 5 drawers, letter and legal; positive side-locking compressors; cradle-type drawer suspension; thumb latch; complete series of 


drawers; rugged construction; famous Y&E quality, 


Ce, YAWMAN 
“44 & ERBE 


A STERLING PRECISION CORP. 
1021 Jay Street, Rochester 3, N. Y. 


--- for more details circle 172 on last page 





Announcing 
new Burroughs 


NU-KLEON 
Copy Sets 
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- for more details circle | 11 on last page 





